
EROS
J

O
U

R
N

A
L

THE NEW

THE NEW EROS JOURNAL

ISSUE 11 •  2019
ADULTS ONLY RETAILING IN AUSTRALIA

Sexy Summer Edition





THE NE W EROS JOURNAL  PAG E 1

CONTENTS
A NOTE FROM THE GENERAL MANAGER  .  .  .  .  .  .  .  .4

2019 — THE YEAR IN REVIEW  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 8

THE UNSTOPPABLE RISE OF MALE SEX TOYS  .  .  . 10

DICKS AND DEPRESSION   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 13

PEOPLE AND PICTURE MAGAZINES 
BITE THE DUST  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 16

LOBBYING PICTURE AND PEOPLE   .  .  .  .  .  .  .  .  .  .  .  .22

FACIAL MAPPING  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 28

NUDE YOGA   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 30

MY DUNGEON SANCTUARY  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .34

2019 STRAIGHT TALK WITH  AIBI   .  .  .  .  .  .  .  .  .  .  .  . 40

FOSTERING THE INDUSTRY THROUGH 
NEW TERRAIN IN WAKE OF SESTA/FOSTA .  .  .  .  . 46

OUR SPONSORS  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 50



SUPPORT THE INDUSTRY ASSOCIATION 
THAT SUPPORTS YOU

WITH 25 YEAR'S EXPERIENCE IN PROVIDING 

SERVICES AND ADVOCACY TO ADULTS-ONLY 

BUSINESSES, THE EROS ASSOCIATION IS AUSTRALIA’S 

LONGEST SERVING ADULT INDUSTRY ASSOCIATION . 

Eros is an incorporated, not-for-profit membership-based 
organisation. 

The core focus of the Eros Association is ensuring members 
success through a combination of professional representation, 
education, advocacy and service provision.

OUR MISSION IS TO:

• Secure a responsible and non-discriminatory legal 
framework for adult businesses to operate within.

• Provide an on-going and positive public relations campaign 
for the benefit of the adult industry.

• Support, educate, inform and empower our members.

• Provide referrals to a wide range of services required by our 
members, both general and industry specific.

Contact Rachel Payne today to discuss the best membership 
package for your adults only business or visit our website.

EMAIL
R ACHEL@EROS .ORG . AU 

PHONE
03 9670 7345

W W W. EROS.ORG . AU

ARE YOU A MEMBER OF 
THE EROS ASSOCIATION?

EROS
RESPECT

REPRESENTATION

REGUL ATION

REFERR ALS

RECOGNITION

mailto:rachel%40eros.org.au%20?subject=
http://www.eros.org.au
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A NOTE FROM THE GENERAL MANAGER
BY R ACHEL PAYNE

IN REVIEWING THE ACHIEVEMENTS OF EROS IT IS REWARDING TO SEE THAT WE HAVE NOT ONLY INCREASED 

IN MEMBERSHIP AND SCOPE OF SERVICE TO MEMBERS, BUT WE HAVE HAD SOME WINS ALONG THE WAY 

THROUGH CONTINUED LOBBYING EFFORTS, PARTICULARLY WHEN IT COMES TO ISSUES OF INDUSTRY-BASED 

DISCRIMINATION .

BATTLES WITH THE BANKS 

Financial discrimination continues to 
be a major issue for Eros members, 
with banks targeting the adult industry 
by refusing or removing services. We 
have also seen some service providers 
refuse adults-only businesses and have 
managed to negotiate members be 
granted access based on good business 
practices. Forming positive working 
relationships with service providers, such 
as Afterpay, has allowed Eros members 
to offer their customers more purchasing 
options, both in-store and online. 
Additionally, gaining the support of the 
Small Business and Family Enterprise 
Ombudsman has resulted in many 
positive media campaigns and even 
some state-based MPs standing up 
in support of the industry. 

Although it is not ideal that we have 
to continue to work with members 
case-by-case on banking discrimination 
issues, it is rewarding to see that we are 
winning these battles when handled 
this way. In 2020, the aim will be to see 
banks held to account for industry-
based discrimination of legal, tax paying 
businesses. 

REVIEW OF AUSTR ALIAN 
CL ASSIFICATION 
REGUL ATION ANNOUNCED 

The Minister for Communications, 
Cyber Safety and the Arts the Hon. 
Paul Fletcher MP has announced a review 
of Australian classification regulation, 
which will be led by Mr. Neville Stevens 
AO. Here is the media release. 

Members are encouraged to review 
the consultation paper and terms of 
reference and provide feedback to the 
Eros office before the final submission 
date of 19 February 2020. 

Eros is meeting with the key stakeholders 
conducting the review mid-January and 
will provide further details of the review 
following this meeting. Please get in 
touch with the Eros office to provide 
any contributions. 

AGE VERIFICATION DEBATE 
HEATS UP

Following on from Eros’ submission 
to the federal government’s age 
verification inquiry, we have received 
much media attention - not only in 
regard to the submission but in response 
to some fairly extreme recommendations 
made from the Department of Home 
Affairs that face-scanning technology or 
‘Facial Verification Service’ be used as a 
means of age verification. Dutton’s Home 
Affairs recommends that this tool could 
be used to verify age (for access to 
porn sites) by cross-checking images of 
a person’s face against stored images 
and data from other ID. 

Eros responded, highlighting major 
privacy concerns and outdated laws 
around content classification and 
production. 

WORKING GROUP ON 
INDUSTRY STANDARDS AND 
BODY SAFET Y 

In 2020, Eros is calling for expressions 
of interest from members who would like 
to be part of a working group reviewing 
industry standards and best practice 
guidelines of body safety standards. 

Late in 2019, it was announced that the 
International Standardisation Authority 
(ISO) had established a new project 
committee to develop a standard on 
sex toys design and safety.

Eros would like to focus on supporting 
the industry by providing a whole-of-
industry approach in creating guidelines 
for body safety standards. This would 
include preparing a submission to the 
ISO project committee. We will also look 
into reviewing Eros member code of 
conduct and consumer information and 
developing best practice training for 
retailers and their staff. 

I encourage members to get in contact 
with the Eros office and get involved. 

ADULT BIZ WEEK

In November, Eros launched the first 
‘Adult Biz Week’ highlighting some of 
the major issues impacting the Australian 
adult industry.

Issues highlighted were:

a. Financial Discrimination — these are 
essential services for legal businesses 

b. Employment Discrimination — denial 
of services based on stigma 
of industry not getting people into 
work and

c. Classification Reform — outdated 
laws effecting our industry and age 
verification debate. 

Members are encouraged to continue 
to engage with the YouTube clips and 
social media circulations to promote 
issues faced by the adult industry to your 
wider client base. 

We gained some great media out of 
these conversations and the support of 
the Small Business and Family Enterprise 
Ombudsman in continuing to push for 
reform in these areas.

In 2020 we will be strengthening our 
campaigns particularly in relation to: 

• The refusal and withdrawal of services 
by banks and other financial service 
providers to all forms of adults-only 

https://www.sbs.com.au/news/banks-accused-of-slut-shaming-for-refusing-financial-services-to-sex-workers
https://www.minister.communications.gov.au/minister/paul-fletcher/news/review-australian-classification-regulation
https://www.communications.gov.au/have-your-say/review-australian-classification-regulation
https://www.communications.gov.au/have-your-say/review-australian-classification-regulation
https://www.eros.org.au/wp-content/uploads/2019/10/Eros-Association-Age-Verification-Inquiry.pdf
https://www.eros.org.au/wp-content/uploads/2019/10/Eros-Association-Age-Verification-Inquiry.pdf
https://www.eros.org.au/wp-content/uploads/2019/10/Eros-Association-Age-Verification-Inquiry.pdf
https://www.zdnet.com/article/home-affairs-pushes-its-face-matching-service-for-porn-age-verification/
https://www.zdnet.com/article/home-affairs-pushes-its-face-matching-service-for-porn-age-verification/
https://www.buzzfeed.com/cameronwilson/facial-recognition-porn-australia-government-plan
https://www.smh.com.au/business/consumer-affairs/made-cheaply-in-huge-quantities-sex-toys-to-get-safety-standards-for-the-first-time-20191205-p53h9a.html
https://www.eros.org.au/adult-biz-week-financial-discrimination/
https://www.eros.org.au/adult-biz-week-jobseeker-subsidies/
https://www.eros.org.au/adult-biz-week-classification-reform/
https://www.youtube.com/channel/UCi5g3Jz9fFqdjsR0Td_JCag
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businesses, from adult retailers to 
brothels.

• The exclusion of adults-only 
businesses from job seeker schemes. 

• The prohibition and censorship 
of adults-only goods and services 
including pornography and sex work.

#SexyJobsAreRealJobs and adults-only 
businesses don't deserve their unfair 
treatment. 

ADULT INDUSTRY NIGHT

Another highlight of November was 
the Adult Industry Night, hosted by 
Sexpo and Centrefold. Much fun was 
had by all and it was great to get so 
many from the industry, including many 
of the international performers from 
Sexpo, together to celebrate who 
we are, what we do and continue to 
support one another in where to next. 

I would like to thank the crew at 
Centrefold for opening up your venue 
and a huge thank you to Kevin Mack 
and the Sexpo team for hosting a 
spectacular event and making the 
Melbourne leg of Sexpo an entertaining 
and diverse showcase of the industry to 
the greater community.

SEX WORK L AW REFORM 

Over the last few months we have seen 
some changes across the country to 
sex work law reform with South Australia 
rejecting a bill to decriminalise (sex 
work remains illegal in SA), the Northern 
Territory adopting laws to decriminalise 
sex work and regulate the industry, and 
most recently Victoria announcing an 
inquiry into outdated sex work laws. 

Former Eros CEO, and now Victorian 
MP Fiona Patten has been announced 
to head up the inquiry and move towards 
decriminalisation of sex work in Victoria. 

THANK YOU FROM EROS

We've had a successful year and many 
wins for members, from continuing to 
advocate for reform of outdated and 
discriminatory laws, through to greater 
accessibility and inclusion of services 
such as Afterpay’s continuation of 
agreement to allow members to offer 
in-store purchasing. 

We have also seen our membership base 
grow and the association grow, with 
membership at 160 (with 80% of 
our membership base being adult 
retailers and wholesalers). 

The Eros office has also grown with 
part-time membership administration, 
campaigns and communications staff 
providing greater service and specialised 
advice to our members. 

I’d also like to make special mention of 
the Eros board, who donate their time 
and energy to see the continued success 
of the industry as a whole. Many of 
whom make themselves available to both 
Eros staff and members to offer support 
and guidance. Your efforts are greatly 
appreciated. 

R ACHEL


F I NA L LY,  I  WO U L D 
L I K E  TO  T H A N K 
M E M B E R S  FO R  T H E I R 
C O N T I N U E D  S U PP O R T 
A N D  W E L C O M E  T H O S E 
N E W  TO  J O I N I N G 
T H E  A S S O C I A T I O N . 
W E  L O O K  FO RWA R D 
TO  C O N T I N U I N G  TO 
WO R K  W I T H  YO U  A N D 
PR OV I D I N G  S U PP O R T 
TO  YO U R  B U S I N E S S 
A N D  T H E  I N D U S T RY 

A S  A  W H O L E .



https://www.premier.vic.gov.au/review-into-decriminalisation-of-sex-work/


Australia’s largest  range of adult fun!

13 STORES • OPEN 7 DAYS
VIC Airport West, Campbellf ield, Geelong, Hallam, Hoppers Crossing, Keysborough, 
Kilsyth, Moorabbin, Springvale, Sunshine, Thomastown   NT Palmerston, Stuart Park

HEAD OFFICE  1562 Centre Rd SPRINGVALE Vic 3171   
E admin@sexyland.com.au   P 03 9548 0793   

sexyland.com.au

sexylandaustralia

...have more fun shopping!
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2019 — THE YEAR IN REVIEW

L AUNCHED ADULT BIZ WEEK, HIGHLIGHTING MAJOR ISSUES IMPACTING THE INDUSTRY

FOUGHT AGAINST FACIAL RECOGNITION BASED AGE VERIFICATION

DELIVERED AFTERPAY TO OVER 90 MEMBERS, BOTH ONLINE AND IN-STORE

WORKED WITH THE SMALL BUSINESS AND FAMILY ENTERPRISE OMBUDSMAN TO 

SUPPORT THE INDUSTRY AGAINST BANKING AND JOB SERVICES DISCRIMINATION

STARTED THE DISCUSSION WITH ALL STATE AND TERRITORY ATTORNEYS REGARDING 

ADULT MEDIA CL ASSIFICATION REFORM

SUCCESSFULLY CAMPAIGNED AGAINST THE CRIMINALISATION OF ALK YL NITRITE 

PRODUCTS

CAMPAIGNED AGAINST CORPOR ATE SLUT SHAMING AND CENSORSHIP

CALLED FOR BEST-PR ACTICE SEX INDUSTRY REGUL ATION AND REVIEW OF OUT-DATED 

L AWS

BROADENED OUR ALLIED SERVICES TO INCLUDE SPECIALIST MARKETING AND 

FINANCIAL SERVICE PROVIDERS

L AUNCHED NEW YOUTUBE AND INSTAGR AM ACCOUNTS

HOSTED INDUSTRY NET WORKING EVENTS AROUND THE COUNTRY

BUILT EROS MEMBERSHIP TO ITS HIGHEST LEVEL EVER!

EROS:
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  enquiries@lovehoneytrade.com   

YOUR ORGASMS. REINVENTED.

The next generation of happy rabbits are here!
3 new shapes are combined with the iconic happy rabbit ears for ear-resistible clitoral thrills.

Waterproof designs and travel locks offer safe and sexy play in any location.

Powerful motors deliver maximum WOW!  

Developed using real customer reviews and 17 years of sex toy expertise. 

Ready to grant every wish for powerful,  
rumbly stimulation. Extra-long quivering ears 

stand ready to tease and please every external 
erogenous zone, adding a whole new level  
to couples’ massage as well as solo play.   

Gives couples the opportunity to  
get even closer. Pleasingly contoured 

adjustable pony sits inside the wearer’s 
vagina, with the external shaft poised  

and ready for penetrative play. 

15 functions travel lockwaterproofrechargeable

30 functions

30

travel lockwaterproofrechargeable

15 functions harness includedwaterproofrechargeable

strap-on kit

Gives flawless control with no loss of 
intimacy. Fully adjustable harness gives  

the wearer total comfort during use,  
while the removable vibe tantalises external 

and internal pleasure points with ease.  

Find out more over at www.lovehoneytrade.com



THE UNSTOPPABLE RISE OF MALE SEX TOYS
BY LOVEHONEY

FROM STROKERS TO APP-CONTROLLED TOYS, SALES OF MALE PLEASURE PRODUCTS 
ARE SOARING

IN A MARKET PREVIOUSLY 

DOMINATED BY SEX TOYS 

DESIGNED FOR WOMEN, WE’VE 

SEEN A HUGE SURGE IN SALES 

OF MEN’S TOYS OVER THE LAST 

FEW YEARS . IT’S TRUE THAT MEN 

CAN STILL BE RELUCTANT TO 

TALK ABOUT SELF PLEASURE, 

BUT AT LOVEHONEY WE SELL 

JUST AS MANY TOYS FOR MEN 

AS WE DO FOR WOMEN . 

Taboos around male pleasure are fading 
fast, with each new sex toy innovation 
and every article about the benefits 
of masturbation, encouraging men to 
become more open to enhancing and 
upgrading their enjoyment. With so 
much choice out there, there’s never 
been a more exciting time for men to 
add something new to their sex lives. 

Beginner-friendly strokers and cock 
rings are the perfect way to dip a toe 
into the world of sex toys, but for those 
already well acquainted with these 
products, teledildonics and ultra-realistic 
sex toys offer a whole new level of 
experimentation and orgasmic potential. 
Sex toys are getting much smarter, 
including life-size twerking butts and 
app-controlled toys which enable people 
to pleasure each other across different 
time zones. 

At Lovehoney, we firmly believe that 
sexual happiness is something everyone 
should be able to enjoy. We’re constantly 
analysing customer feedback in order to 
enhance our pleasure products. 

We’ve expanded our popular THRUST 
range, adding self-lubricating, realistic 
strokers that offer an amazingly 
authentic experience. We’ve also 
created Lovehoney Hot Shot, a 
warming masturbator that heats to 
body temperature, and we’re excited 
to be stocking We-Vibe’s innovative 
app-controlled new prostate massager, 
Vector, which is fully flexible to fit the 
body, and can be controlled by a partner 
from thousands of miles away. And of 
course, we have lots of exciting new 
products in the pipeline!

So why should men use sex toys? 

As well as feeling good, they provide a 
plethora of benefits for health, wellbeing 
and intimate relationships. A study has 

found that men who ejaculate more than 
four times a week are a third less likely to 
contract prostate cancer. Masturbation 
obviously makes people feel amazing 
in the moment, and immediately 
afterwards, but the effects last much 
longer than that. The dopamine 
released in the brain has been found to 
reduce the symptoms associated with 
depression, and regular sessions can 
have a positive effect on someone’s 
emotional wellbeing. Plus, endorphins 
released during orgasm have relaxing 
effects, lowering blood pressure and 
promoting restful sleep.

Using a sex toy can also help people 
move away from their tried-and-tested 
masturbation routine, learning new 
techniques to reach climax. This builds 
and improves cognitive reserve, the 
brain's ability to improvise and find 
alternative ways to achieve something. 
Effectively, sex toys can provide the 
user with a number of ways to achieve 
orgasm, which means they won’t be 
relying on their hand. 

Therefore, if that main route to orgasm 
becomes tricky in the future, for 
health reasons or otherwise, there’s 
always option B, C, or D. A sex toy, 
like the Lovehoney PRO-Stim prostate 
massager,is a great option for hands-free 
pleasure. 

Using sex toys solo encourages people 
to get to know their bodies, but it can 
enhance partner play, too. If someone 
is in touch with their body’s responses 
and what turns them on, they should be 
able to relax and immerse themselves in 
the experience with someone else. Plus, 
toys which replicate penetrative sex, like 
male masturbators, can help to improve 
stamina, which could mean longer-
lasting sex with a partner. 

https://www.lovehoney.com.au/product.cfm?p=40653
https://www.lovehoney.com.au/product.cfm?p=41323
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HERE ARE FIVE OF OUR 
MOST POPUL AR SEX TOYS 
FOR PEOPLE WITH PENISES. 

1 .  BLOW YO ULTIMATE TEX TURED 
STROKER

Ideal for both couples and solo play, 
the BlowYo stroker creates the exciting 
and intense sensation of receiving oral 
stimulation thanks to its unique design.  

2 . HAPPY R ABBIT STIMUL ATING 
COCK RING 

Featuring two stretchy rings for 
enhanced staying power and rabbit ears 
for intense clitorial stimulation, this cock 
ring is the perfect accessory to really 
make things interesting in the bedroom.

3. DRIVEN BY DESIRE SILICONE 
BUT T PLUG 

Shaped for maximum pleasure, this 
curved butt plug shows that good things 
certainly do come in small packages. 
While sized small enough for beginners 
to enjoy, the curved tip is perfect for 
teasing sensitive nerve endings, ensuring 
the best in back door fun. 

4. YOURS AND MINE VIBR ATING 
COCK RING

Encourage your shoppers to enjoy 
shared pleasure and stimulation with 
this vibrating cock ring, designed to not 
only enhance their erection but also give 
sensational vibrations for both parties. 

5. DELICIOUS FULLNESS 
VIBR ATING BUT T PLUG

With three speeds and seven different 
patterns, this butt plug lets users really 
savour every sensation. This smooth 
silicone toy is perfect for beginners 
through to those more experienced with 
anal play. 

https://www.lovehoneytrade.com/Product/ProductList/22
https://www.lovehoneytrade.com/Product/ProductList/22
https://www.lovehoneytrade.com/Product/Detail/131
https://www.lovehoneytrade.com/Product/Detail/131
https://www.lovehoneytrade.com/Product/Detail/4
https://www.lovehoneytrade.com/Product/Detail/4
https://www.lovehoneytrade.com/Product/Detail/22
https://www.lovehoneytrade.com/Product/Detail/22
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DICKS AND DEPRESSION
BY JARRYD BARTLE

IT ’S OFTEN ASSUMED THAT GUYS ARE ALWAYS THINKING WITH THEIR DICKS . HOWEVER, 
THE REL ATIONSHIP BET WEEN MIND AND MEMBER IS MORE OF A T WO-WAY STREET!

SPEAKING FROM THE 

PERSPECTIVE OF SOMEONE 

WHO HAS A DICK AND HAS 

FREQUENTLY HAD DEPRESSION, 

TAKE A BIT OF LEARNED WISDOM: 

• •

YOU MUST FIRST MASTER 

YOUR MIND, IN ORDER TO 

MASTER YOUR WANG

• •

GOOD MENTAL HEALTH 
MEANS GOOD SEX

Mental illness can often distort sex 
for men in a variety of ways. It can 
make sex seem like a chore, provoke 
performance anxiety and make 
orgasms feel like shooting a puff of 
air and a cartoon flag popping out 
with “bang” written on it. 

So, crazy brain sucks but guys also 
suck at acknowledging that they have 
issues. When it comes to banging, 
men are often fed messages that 
they should be horny lothario ratbags 
24/7 whilst also maintaining a stoic, 
macho facade. 

This means that when there are mental 
problems or dick problems or mental 
dick problems, men often blame 
themselves rather than seeking help 
from a doctor.

WHEN THE CURE IS WORSE 
THAN THE DISEASE

Unfortunately, treatment for mental 
health issues can sometimes do 
more harm than good in the wiener 
department. Anti-depressants can 
sometimes keep things flaccid, or 
make it feel like a marathon to get 
to the finish line.

However, almost all of the issues 
associated with treatment are resolvable. 
Different meds have different side 
effects and therapy can be done 
without medication.

There shouldn’t be a trade-off between 
your mental health and sexual health, 
if one of the two isn’t working — speak 
to your doctor. 

BEING PROACTIVE ABOUT 
YOUR PLEASURE

Sex is all about pleasure, so is good 
mental health.

One of the most pernicious aspects 
of mental illness is that it can lead 
people to believe that things will 
never get better and that the most 
important thing to do is wallow in 
self-pity.

But there is always something to 
be done! With the right tools, some 
better perspective and a bit of faith 
in treatment things can get better.

DON ’T LET DEPRESSION 
RUIN YOUR DICK .
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The decision to axe two of the last 
remaining ‘lads’ magazines in Australia 
appears to have been as a result of 
declining sales, competition from online 
competitors and de facto bans on 
distribution by 7-Eleven stores and BP 
service station shops that caught Bauer 
completely by surprise and denied them 
nearly a quarter of their sales.  

In their heyday in the late 1990s,  
People and Picture magazines were 
Kerry Packer’s third most profitable after 
Women’s Weekly and Woman’s Day 
with People alone hitting 250,000 sales 
per week. Weirdly, it was only second 
to Women’s Weekly in terms of the 
most male readers. It’s estimated that 
sales had fallen to less than 20,000 per 
magazine every second week.

Bauer paid half a billion dollars for 
Packer’s ACP magazines in 2009. 

Adding to their woes was the fact that at 
the end of September 2019, Telstra finally 
switched off its live phone sex platform 
on the 1902 network robbing them of 
the diminishing but regular ad revenue 
for these services (believe it or not in the 
age of Chaturbate and Dirty Roulette 
there were still old blokes pulling their 
puds to voice calls). 

It would appear that both magazines 
were simply not viable for a publisher 
without the huge economies of scale 
that Bauer possessed and hence the 
decision to fold rather than try to sell the 
titles. At this point the size and efficiency 
of the editorial departments was being 
considerably compromised as well. 

People magazine was the closest thing 
that ACP ever had to the ‘rivers of gold’ 

PEOPLE AND PICTURE MAGAZINES BITE THE DUST
BY ROBBIE SWAN

THE BAUER MEDIA GROUP HAS 

ANNOUNCED THAT IT WILL CEASE 

PUBLISHING PEOPLE AND PICTURE 

MAGAZINES AT THE END OF 2019 . 

THE LAST EDITION OF PICTURE 

WILL BE 23 DECEMEBER 2019, 

WHILE THE LAST EDITION OF 

PEOPLE WILL BE 6 JANUARY 2020 .

that Fairfax and Murdoch made through 
their newspaper advertising. Cheap 
as chips to produce and filled with 
ads for the adult industry, its return on 
investment was probably better than 
Fairfax. At the height of their circulation 
they were running in excess of 40 pages 
a week of X rated ads per week. It was 
in fact, a catalogue for the X rated film 
industry and a conduit for the Canberra 
porn industry to get its products out 
into mainstream media and under the 
noses of suburban households. Many 
people preferred to buy their porn from 
a national magazine that they could 
legitimately buy at the local newsagent, 
rather than a highly explicit catalogue 
that would arrive in the mail in a brown 
paper bag and often from some dubious 
pirate operator on the Gold Coast.   

Notwithstanding the problems of 
marketing magazines in the time of 
a developing internet and militant 
religious/feminist/wowser groups, 
People and Picture made a few key 
editorial blunders that had major 
ramifications for them. 

The first one was their decision in 1994 
to publish a front page photo of a 
woman on all fours with a dog collar 
around her neck and a cover note saying 
‘Woof! More animals inside’. 

Cautioned against running the cover 
by senior advertising figures in ACP 
at the time, the group’s combative 
publisher, Richard Walsh, threw caution 
to the wind. The reaction from women’s 
groups was immediate and not without 
political clout. Classification officials 
ducked for cover and called an enquiry. 
Sensing an opportunity to steal a march 
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on adult book distributors, mainstream 
distributors Gordon and Gotch (G&G)
proposed a ’submittable publication’ 
scheme which all publishers had to sign 
up to. It was a dumb business decision 
that added hundreds of thousands of 
dollars worth of admin and censorship 
charges to everyone involved — 
including G&G. 

In later years they continued to poke 
the bear with Picture magazine offering 
a cover which proclaimed that it was 
‘Better than Viagra’ and featuring a 
woman in pigtails saying ‘I don’t have 
a gag reflex’. However as much as these 
bad decisions affected their bottom line 

it was unlikely that, on their own, they 
were responsible for their whimpering 
end. In publishing you can afford to 
lose some circulation as long as your 
advertising holds up and vice versa 
— you can afford a drop in ads if your 
circulation is growing. But when both 
your advertising and circulation collapse 
nothing will save you. 

Added to that, the staple diet of both 
magazines was clearly X rated material 
and while you had to pay for that in 
a plastic case, the mags owned it all. 
As soon as that product went online 
and became free — nothing would 
pull it back. 
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7–ELEVEN JOINS THE 
COLLECTIVE ‘POUT’

Old timers in the industry will remember 
the good old days when women’s 
groups, under the guidance of Canberra 
based Sex Worker-Exclusionary Radical 
Feminist (SWERF) Roe Redmond, used 
to storm into newsagents, rip up a few 
copies of People or Penthouse magazine 
and walk out. It was a protest over what 
they saw as magazines that objectified 
women and made them slaves to men’s 
base desires and the media loved to 
report their activities. 

Their protests culminated in a series of 
actual book-burnings at Canberra’s busy 
city bus exchange in the early 1990s. 
After purchasing copies of Penthouse, 
Picture and People magazines from the 
local newsagent they took them out onto 
the road, soaked them with lighter fluid 
and set fire to them. 

After a decade or two of silence from 
these groups over magazines, they’re 
back, under the name of ‘Collective 
Shout’. And they are burning books just 
as surely as they did a couple of decades 
ago, albeit through a different process.

In September, the convenience store 
giant, 7-Eleven, announced that it 
was banning so-called ‘pornographic 
magazines’ like Bauer Media Group’s 
Picture and People, as a result of a 
Collective Shout lobbying campaign. 
The ‘Shout’ even went so far as to lobby 
Bauer’s parent company in Germany. 

Shout spokesperson Coralie Alison, 
said that 7-Eleven were pulling the 
mags from their 700 stores nationwide. 

ODDITIES 

In 1989, ACP decided to relaunch PIX magazine — a bikini model and 
crossword tome from the 1950s and 60s. Kerry Packer overheard management 
discussing how they would launch the new product. ”Stick it in Woman’s Day 
as an insert”, he told the astonished marketing team. They put a large photo 
of a camel giving birth on page 3 which completely scandalised the Eastern 
Suburbs blue rinse set who subscribed to Woman’s Day. Three months later 
Packer shut it down. 

Black dots were frequently used to cover explicit parts of X rated film ads so 
they would pass censorship however every now and then a photo would slip 
through the system.  In the early 1990s the advertising department received a 
call from a happy punter who declared that ‘I found it…penetration on page 
34’! Amongst the 100 or more video slicks in the issue, one had been published 
with a woman being fisted and the reader thought he would do a ‘Where’s 
Wally’ and let the hapless advertising department know about it. However 
even sharper than the informer, the ad rep came back at him with, "That’s not 
penetration… It’s an amputee film!" The reader apologised for his ignorance. 

A large tech company once threatened to sue Picture magazine for publishing 
a photo of the office party where a young woman sat astride one of their 
photocopiers recording her labia for posterity. The problem lay in the fact that 
the company’s logo on the machine was published along with her ’smoo’.



Ms Alison said her group had interviewed 
young female staff in the shops and 
claimed that they had felt ‘uncomfortable’ 
about the ‘full frontal nudity’ that was 
in the mags. She said that 7-Eleven 
stores had magically become havens for 
thousands of teens who were addicted 
to ’Slurpees’ and ‘Krispy Kremes’ and 
that they were forced to look at the 
covers of the lads mags which featured 
‘nip slips’ and ‘up skirting’. 

Chief executive of 7-Eleven, Angus 
McKay, basically said he had no idea 
what was inside the magazines even 
though they had been on his racks for 
a number of years now. When it was 
pointed out to him that People and 
Picture contained images of naked 
women he rushed to impose his 
nationwide ban. 

THERE ARE SO MANY 
ELEMENTS TO THIS STORY 
THAT JUST DON’T ADD UP 

A spokesperson for 7-Eleven who did 
not want to named, told the Eros Journal 
that the ban was national, irreversible 
and applied by 7-Eleven’s head office. 
However he also added that individual 
franchises could ignore the directive 
and sell the magazines with no penalty. 
‘Some of franchisees choose not to 
sell dog food and that’s fine’, he said. 
‘Some don’t buy all the products offered 
by 7-Eleven’. When asked if shooting 
magazines could fill the gap left by 
People and Picture the spokesperson 
said the company would look at these 
issues ‘on a case by case basis’. 

Picture and People magazines have 
been classified as ‘Unrestricted’ by the 
Australian Classification Board. Under 
official guidelines this means they are 
suitable for general display and sale 
without any restrictions. 

The subtext to this determination by a 
government-trained group of censorship 
officials, is that even under a conservative 
federal government — led by a bible-
bashing Prime Minister who is not afraid 
to be photographed with his hands in 
the air doing half a dozen hallelujahs at a 
church service led by a man who’s father 
and founder of said church was named 
in the Royal Commission as a notorious 
kiddy fiddler — these magazines are 
deemed to be safe and not offensive to 
the reasonable adult. 

Therefore it is reasonable to assume 
that neither the head of 7-Eleven nor 
the people at Collective Shout are 
‘reasonable adults’ when it comes to 
deciding what is offensive in a magazine, 
because they are contradicting the 
official government line. 

For the head of 7-Eleven to say that 
he had no idea what People and 
Picture mags were all about, is simply 
unbelievable. 

You don’t get to be CEO of national 
company sitting on a six figure salary, if 
you don’t know what is in the magazines 
on your limited magazine rack. 

I’ve never been convinced that the very 
middle class millennials at Collective 
Shout really understood People and 
Picture magazines anyway. 

Penthouse should have changed with 
the times and given away the same old 
American-style centrefold with the same 
old American messages and the same 
old American themes that it launched 
with in the late 1960s. 

The internet had captured that market 
anyway, so in the 2000s I can totally 
understand why many women would 
want to tear it up. I wanted to tear it up!

But People and Picture are fundamentally 
different and demonised by women’s 
groups more for their laddish humour 
and the class of people they are directed 
at, than for their sexist depictions and 
descriptions. 

These mags are aimed fairly and squarely 
at working class men — tradies, lads and 
lackies as well as men AND women who 
have a love of Australian street humour 
and slang. 

People are rightly worried over the 
disappearance of various Aboriginal 
languages around the country. Language 
is the basis on which we communicate as 
a species and if you knock off a certain 
lexicon whether by cultural demonisation 
or official sanction, it’s like you’ve ripped 
out a part of the brain from the body 
politic. The language of working class 
Australians is preserved in some fine 
books like Nino Cullota’s, They’re A 
Weird Mob and in the TV show Acropolis 
Now. But nowhere is it better preserved 
in a weekly magazine than in People and 
Picture where body parts are described 
as ‘smoos’, ‘tockleys’ and ‘nungas’ and 
women are still ‘beaut sheilas’.
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I T ’ S  S I M PLY  WO R K I N G  C L A S S 
H U M O U R  F R O M  T H E  4 0 S ,  5 0 S 
A N D  6 0 S  B U T  TO  M O D E R N  DAY 
P O L I T I C A L LY  C O R R E C T  S W E R F S , 
I T S  H A T E  S PE E C H!  

Collective Shout and 7-Eleven have 
engaged in a modern form of book 
burning and have discriminated against 
a class of Australians on the basis of their 
language and what they do for a living. 
It’s out and out discrimination on the 
grounds of job, occupation, profession 
and calling. 

Its my prediction that 7-Eleven will rue 
the day they agreed to this egregious 
suggestion by Collective Shout because 
the middle class millennials will not stop 
there. Groups like this rarely do. 

Their real agenda is to tailor reading 
material in this country to align with their 
philosophical and religious platform. 

Soon it will be that Women’s Weekly 
is not Christian enough or that 
Cosmopolitan has too much sex 
education between its covers. 

Collective Shout needs to come clean 
about their raison d’être for its latest 
war on convenience stores and ask 
themselves if they are really trying to 
bring about positive social changes or 
whether they are just expressing fear 
and revulsion at working class lifestyles. 

The word 'pout' is defined in the 
dictionary as, 'to push one's bottom 
lip forward as an expression of petulant 
annoyance'. 'Collective Pout' would be 
a much more honest tag for this group. 

ROBBIE
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During the early years of Eros, it became 
obvious that Kerry Packer’s Australian 
Consolidated Press (ACP) was making 
more out of porn than anyone in the 
porn industry was. His two ‘P mags’, 
People and Picture, actually shaped 
the porn industry until the advent of 
the internet. 

By 1996, Picture magazine was selling 
more than eight million copies a year 
with Picture and People pulling in more 
ad revenue than Cleo and Womens’ 
Weekly — most of it from porn videos. 
Although most of the X rated video 
companies produced their own monthly 
catalogues, Picture and People were 
effectively national X rated catalogues 
and included interviews with porn stars 
and even a bit of politics around the 
industry. At around the same time, 
Murdoch’s empire was making more 
money from prostitution than any brothel 
ever did by advertising sex workers and 
brothels in the Daily Telegraph where, 
in the absence of effective discrimination 
laws, they could charge five and six times 
the amount that they did for ordinary 
ads. Murdoch also profited handsomely 
through Foxtel’s adult channel in hotels.

My first real interaction with the OFLC 
happened while Eros was still preparing 
to launch in 1992. People magazine had 
just run a cover with a young woman on 
all fours with a gold-plated dog collar 
around her neck, tethered to a chain 
made of pearls. A small cover note read, 
‘Woof! More Wild  Animals Inside’. It 
was a landmark publication in Australian 
censorship debates. At the time, a young 
advertising executive in ACP, Craig Ellis, 
had taken Packer’s publisher, Richard 
Walsh, to task over the cover during 
pre production, saying in his opinion it 
was offensive and he could foresee a 
major shit storm over it. Walsh told him 
to concentrate on advertising and leave 

LOBBYING PICTURE AND PEOPLE
SEX DRUGS AND THE ELECTOR AL ROLL

VICTORIAN MP, FIONA PATTEN’S 

RECENT BIOGRAPHY, 'SEX DRUGS 

AND THE ELECTORAL ROLL', 

DEVOTED A FEW PAGES TO HER 

DEALINGS WITH PICTURE AND 

PEOPLE MAGAZINES WHEN SHE 

WAS A LOBBYIST FOR THE EROS 

ASSOCIATION . 

• • •

REPRINTED HERE WITH FIONA'S 

PERMISSION:

the editorial decisions to him because 
he had personally authorised it. Craig 
Ellis would later take over the second 
publicly listed adult products company 
in Australia, Sharonausten.com and 
become a lifelong friend. 

When the magazine went on sale, 
(23% of its readership was female) 
feminist groups around the country went 
ballistic. They walked into newsagents, 
tore up offending copies and picketed 
Packer’s offices on Park st in Sydney for 
days after. They claimed that the cover 
would fuel all sorts of hate speech and 
sexual assaults on women because it 
made them look like animals and at the 
beck and call of men — even though 
the hand on the end of the chain could 
well have belonged to another woman. 
At the same time the cover of People’s 
stablemate, Cosmopolitan, had featured 
the black supermodel Naomi Campbell 
with a cover note saying ‘you too can 
have a body like this’. There was no 
protest here. I argued in the media that 
this was actually a far more damaging 
and enduring image for women than the 
dog collar, which was a bad taste spoof 
at worst and would disappear just as 
quickly as it appeared. Richard Walsh 
didn’t help his cause much either when 
I heard him argue on radio, that ‘People 
magazine was an important addition 
to the literature of the nation and that 
without it the working man would have 
nothing to read’.

Packer convened an urgent meeting 
of his executives on the issue. Also 
feeling the heat over the issue was the 
Chief Censor, Mr Dickie. He called an 
emergency meeting of all parties to his 
offices in Darlinghurst to work out a way 
to placate those who had been offended. 
Eros was invited because Packer’s adult 
magazine section and indeed most of 
the major adult magazine distributors 

http://sharonausten.com/%22 %5Ct %22_blank
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' SE X , DRUGS AND THE 

ELEC TOR AL ROLL' CAN BE 

PURCHASED FROM ALL LE ADING 

BOOK RETAIL OUTLETS AND 

ONLINE VIA BOOK TOPIA

in the country had joined Eros. Sensing 
an opportunity to get a step ahead of 
their adult counterparts, the mainstream 
magazine distributors Gordon and 
Gotch (who also distributed some adult 
titles) proposed a system of compulsory 
classification for any magazine that 
was deemed to be ‘beyond the pale’. 
Eventually this became the dreaded 
‘Submittable Publication’ which was 
defined as, ‘A publication that contains 
depictions or descriptions likely to 
cause offence to a reasonable adult, is 
unsuitable for a minor to see or read, or 
is likely to be refused classification, is 
required to be submitted’.

Some of the discussions I had with 
censorship authorities at that time 
were just mental. In the early 1990s 
South Australia, Western Australia and 
Queensland all maintained a separate 
state censorship office running alongside 
the federal government’s Office of Film 
and Literature Classification (OFLC). 
The cost to the taxpayer was huge and 
completely unnecessary. Frank Morrissey 
was the W.A. State Censor. He was a 
nice softly-spoken man in his early 40s 
who looked like he had a wardrobe full 
of brown cardigans and trousers that sat 
around his ankles. I think he still lived 
with his mother. In late 1992 I received 
a call from the advertising manager at 
ACP, Mike Byers, to say that Frank had 
just banned an edition of The Picture 
magazine in WA and would I go over 
there and try and sort it out?  The 
offending article was an eight framed 
photographic cartoon of the magazine’s 
ace reporter, ‘Tubs Grogan’ and his 
adventures with a stuffed beaver. Tubs 
Grogan was in fact Pat Shiel, a respected 
journalist who would run Column 8 in 
the Sydney Morning Herald in the years 
ahead and also run against Malcolm 
Turnbull in Wentworth. The cartoon 
showed Tubs and the beaver heading 

off to the Hellfire club one day where 
the beaver is put through a range of 
sado-masochistic practises. Sitting in 
Frank’s pokey little Perth office, he tried 
to tell me that the cartoon represented 
an act of bestiality and was therefore 
offensive in the State of Excitement.


BU T  F R A N K ,  ' I T ’S  A 
S T UFFE D  B E AV E R ' ,  
I  S A I D .  ' I T ’S  NO T  A L I V E 
—  I T  H A S  NO  E X I S T E N T I A L 
C O N FI G U R AT IO N  S O  I T 
C A N ’ T  B E  S A I D  TO  FE E L 
A N Y T H I N G .'


“Doesn’t matter”, he said.  
“Dead or alive, it’s still beastiality”.

Then he reached down into the little 
locked cabinet from whence the Picture 
magazine had come and pulled out a 
copy of Australian Sexpaper. This was 
a Category Two restricted publication 
that was all about explicit and crazy sex. 
Frank gingerly opened it to a page that 
showed a woman in her kitchen with a 
large zucchini inserted into her vagina. 
I looked at it and pulled on that frontal 
lobotomy look that people have when 
there’s nothing really to say but they 
think there should be. “What about 
that?”, he said. “I’m banning it because 
it’s an unnatural act”.

I’m not much of a size queen and the 
largest thing that has been in my vagina 
was probably a Jimmy Jane Whopper 
Dong one night after a lot of alcohol, 
so for a moment there I pondered the 
occupational health and safety aspects 
of the monster vegetable.  

Then, a moment of clarity. 


' W H Y  I S  I T  U N NAT U R A L , 
F R A N K? '  I  A S K E D .  ' I T ’S  NO 
B I G G E R  T H A N  A  B A BY ’S 
H E A D .'


For a moment he seemed flummoxed, 
as if he had never thought about 
childbirth being a natural act. Then he 
turned his gaze away from me, deftly 
placed the two magazines back in their 
special cabinet and showed me the door.
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M Distribution Pty Ltd
P: +61 755221950
W: www.metrointeractive.net.au

JO Christmas Decoration Kit
Includes: 50 x Mini Santa Hats to give 

away to customers with any JO purchase! 
- 4 x Santa Hats for Staff to wear! - In store 

POS material
Available through 11th November

Kits are limited - first come first served basis

FOR MORE INFO AND TO ENTER VISIT:  
SYSTEMJO.COM/XMASCONTEST19

CHRISTMAS IN-STORE CONTEST:
Using your creativity and the JO decorations, 
create a unique JO Christmas display in your 

stores for the chance to win a Gift Basket 
worth $150 to share between staff.

Post on Instagram with #JOxmas2019 and 
enter online to be in with a chance to WIN!

spend $250 on jo products & receive a

free
jo christmas decoration kit

SANTA HAT PROMOTION

CHRISTMAS CONTEST
AND



GHOST FIREFLY 2 +
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GHOST FIREFLY 2 +



FACIAL MAPPING
BY JARRYD BARTLE

FACIAL MAPPING WHILST FAPPING? EROS SAYS NO

OCTOBER 2019 WAS THE END 

OF OPEN SUBMISSIONS TO 

THE GOVERNMENT’S INQUIRY 

INTO AGE VERIFICATION FOR 

ONLINE WAGERING AND ONLINE 

PORNOGRAPHY, BUT THE 

PROCESS ITSELF HAS BEEN 

QUITE EVENTFUL!

The Department of Home Affairs 
caused (very justifiable) public outrage 
by suggesting in its submission that 
the government’s facial identification 
technology be used to verify age on 
adult websites. 

The idea of Peter Dutton overseeing 
your ‘O-face’ for national security, isn’t 
something the public were keen on.

This gaffe was nearly matched by 
a submission made by the Digital 
Transformation Agency, that the 
government’s ‘digital identity’ program, 
designed for services such as Centrelink, 
could also be used to verify users. 

The idea of linking your MyGov to  
your wank habits is patently ridiculous 
and garnered criticism from the former 
CEO of the agency who told 
InnovationAus.com:


T H I S  I S  G O I N G  D OW N 
T H E  R A B B I T  HO L E . 
A N Y  PA R A NO I A  T H AT 
PE OPL E  H AV E  A B OU T 
G OV E R N M E N T  T R AC K I N G 
T H E M  I S  G O I N G  TO  B E 
E X AC E R B AT E D


The notion of mandatory age 
verification for pornography websites, 
which was first proposed in the UK, 
has also failed to be implemented in 
its country of origin. 

In October, the UK culture secretary, 
Nicky Morgan, told parliament the policy 
would be abandoned following privacy 
concerns and the looming complications 
of Brexit.

In Eros’ submission to the Age Verification 
Inquiry, we recommended expanding the 
options available for parents to safeguard 
children from content. 

In particular, all of the major Internet 
Service Providers should be offering 
parents the opportunity for a 
comprehensive ‘opt-in’ block of 
adult content. 

We recommend that all Eros members 
ensure your website is appropriately 
labelled as ‘Restricted to Adults’ to 
ensure they are picked up by parental 
blockers.

An ‘opt-in’ model ensures that young 
people are not exposed to unsuitable 
content whilst avoiding the many civil 
liberties and privacy concerns of the 
UK model.
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Under her stage name of Kelly Russell, 
she made Australian men stand up and 
take notice of the new trend with a nude 
yoga session by the pool — topped off 
with an amazing nude handstand.

These days, Robyn Preston is the 
Member for Hawkesbury in the NSW 
Parliament, taking over the seat vacated 
by the former NSW Treasurer.

Since her carefree days of the early 
1980s Ms Preston is now opposed to gay 
marriage and a raft of other progressive 
policies that she obviously once held. 
But don’t blame the yoga. Since her 
impressive debut into the world of nude 
yoga and modelling, she found the 
‘opiate of the masses’ as Karl Marx once 
called organised religion and she’s never 
looked back.

In 2007, Australian adult production 
company, Abby Winters, published the 
world’s first nude yoga class on their 
website. The event was filmed while 
Abby Winters was a major sponsor of 
the AVN Adult Entertainment Expo in 
Las Vegas. To this day the shoot remains 

NUDE YOGA
BY ROBBIE SWAN

NUDE YOGA WAS FIRST 

INTRODUCED INTO AUSTRALIA 

BY A CURRENT SERVING LIBERAL 

PARTY MP AND MEMBER OF 

THE RELIGIOUS RIGHT . BACK IN 

JANUARY 1980, ROBYN PRESTON 

FEATURED AS THE NUDE 

CENTREFOLD IN THE JANUARY 

1980 EDITION OF AUSTRALIAN 

PENTHOUSE MAGAZINE . 

one of the most popular items on the 
AW site. ’Yoga Girls’ was filmed with a 
serious yoga teacher and was a classic 
study in human movement and feminine 
beauty with just a hint of provocation 
behind it. Due to popular demand they 
have now re-released the shoot on HD.

Since then, yoga and porn have become 
more common than jam on toast and 
sites like Yoga Tube,18yoga,Team Skeet 
and Zenra all produce regular nude yoga 
content while Brazzers have been hitting 
pay dirt with their ‘Yoga Freaks’ for many 
years.

But what is it about yoga that has proved 
to be the unlikely hit that it is. Clearly the 
anatomical exposure that some poses 
produce is of great interest to many 
punters. Mainstream porn tends to focus 
on genitals and body action with a ‘revs 
per minute attitude’. Yoga, whether with 
singles or as it morphs into couple’s 
karma sutra poses, represents a much 
more internalised sexuality and one 
that teases out the maximum in sensual 
rather than muscular sex.
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A WIN FOR THE INDUSTRY
IS A WIN FOR YOUR BUSINESS

EXCLUSIVELY FOR EROS MEMBERS
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MY DUNGEON SANCTUARY: HOW I FOUND A 
STRONG FEMALE COMMUNIT Y IN A BDSM DUNGEON
BY S.C. PARENT

WHEN I CHOSE TO WORK AS A 

PROFESSIONAL SUBMISSIVE 

AT A DUNGEON, I THOUGHT I’D 

HAVE A CHANCE TO SATISFY MY 

CURIOSITY ABOUT BDSM, WHILE 

HOPEFULLY MAKING SOME MONEY 

IN THE PROCESS . 
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OU R  MO S T  ME A N I N GF U L 

V U L N E R A B I L I T Y  AT  T H E 

DU N G E O N  O C CU R S  NO T 

W I T H  C L I E N T S ,  BU T 

BE T W E E N  US  A S  WO ME N



I never imagined I’d become part of 
the strongest community of women I’ve 
ever encountered, and forge meaningful 
relationships with coworkers I now call 
friends. But that’s exactly what happened 
— and my initiation into that community 
began on my first day at the dungeon — 
before I’d completed a single session.

“There’s a client coming in who likes 
to see new girls,” Nora* told me as she 
applied mascara in the gazebo, a space 
where the all-female dungeon staff could 
hang out between sessions. “Make sure 
you’re sitting up front, and he’ll definitely 
session with you.” I was surprised by 
Nora’s friendly advice — as a new 
employee at a well-known Californian 
dungeon, I’d expected to be ignored or 
even hazed — but I did what she said. 

The client came, we sessioned, and I 
made more money than I ever had in an 
hour; I also established the first of many 
strong relationships with coworkers at 
the dungeon. In this case, my friendship 
with Nora would last long after the client 
had moved on to the next girl.

Over my first weeks at the dungeon, 
where I’ve worked for nearly six years 
while pursuing a writing career, I got 
to know a wildly eclectic group of 
coworkers: college students exploring 
fetishes for the first time; forty-
something women with children;  
artists of all persuasions. 

We hail from all over the US and beyond; 
we come from different racial and 
economic backgrounds, and we hold 
varying religious and political beliefs. 
Yet, as soon as we step into the dungeon 
where we session with predominantly 
male clients, acting out scenes of 
domination and submission, we’re linked 
by an experience that people outside 
our line of work can’t understand. 

Most of us must hide our place of 
employment from family, friends, and 
the world as a whole — and that shared 
secret creates an almost instant bond 
between us.

For many of us, the knowledge that, as 
my coworker Ava puts it, “we’re all doing 
something ‘taboo’ together”, provides 
a unique sense of intimacy that is all the 
more powerful because we come from 
such contrasting walks of life. 

Another coworker, Tori, says, “it’s nice 
to meet other people in my industry and 
see how different we all are — but we 
share this strange job.” 

We’re willing to enter an environment 
many find intimidating or look down 
upon, and as Ania, who’s been at the 
dungeon four years says, our “shared 
deviation from the norm” allows us to 
become a sort of “secret society” of 
dungeon women. 

During my years at the dungeon, this 
“secret society” I’ve become a part of 
has transformed my life — as it has, many 
of my coworkers. Ava says, her three 
years at the dungeon marked “the first 
time I had female friends for such a long 
period of time,” and as for me, I didn’t 
have a single close female friend until 
I embarked on my dungeon adventure. 

Suddenly I was surrounded by many 
likeminded women — the dungeon 
generally employs twenty to thirty women 
at any given time, with five to eight ladies 
on each shift — and in the lulls between 
sessions, we have plenty of time to get 
to know each other. What’s more, we’re 
working with our clients’ “deepest darkest 
fantasies”, as Ania puts it. 
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It’s an environment that encourages us 
to share our own secrets as well. 

With my dungeon coworkers, I was able 
to voice my own “taboo” fantasies for 
the first time. If I came out of a session 
exhilarated from a heavy caning, I didn’t 
have to hide the fact I’d enjoyed the 
experience, or that I hoped to top it with 
my boyfriend that evening. Similarly, 
Rebecca, who’s spent six months at the 
dungeon, appreciates that she can share 
elements of her “personal intimate life,” 
and “nothing will be shamed.”

In my first months at the dungeon, I was 
also happy to find the workplace culture 
was one of support rather than jealousy. 
It would be disingenuous to claim 
jealousy doesn’t exist at my workplace, 
but employees who approach the job 
as a competition typically don’t last 
long. Rather, most of us learn that when 
we support each other, as Nora did by 
giving me tips about a client on my first 
day, we all find more success. 

We share information about clients’ 
preferences, teach each other to use 
dungeon equipment, and offer comfort 
and commiseration after difficult 
sessions. We also “protect each other 
from predatory clients”, my coworker 
Elizabeth says, by warning each other 
about clients’ bad behaviour.

Our most meaningful vulnerability at 
the dungeon occurs not with clients, but 
between us as women. 

We’re already sharing the big secret 
of our workplace, and as we get to 
know one another better, many of us 
connect through shared mental health 
issues as well. Tori says work is like 
“coming to therapy”, and Ava found the 
ladies of the dungeon could “relate” 
over “experiences with anxiety or 
depression.” In addition, we all bond 
over one mental health struggle: the 
negative effects of sexism. 

At work we can vent about men who slut 
shame or cross our boundaries — both 
within the dungeon and in the outside 
world. The dungeon also offers those 
of us who are naturally submissive, 
like myself, the chance to stand up for 
ourselves. I would never have considered 
becoming a switch if I hadn’t had 
the chance to watch so many skilled 
dominant women at work. 

These women taught me how to spank 
and tie up a man, and more importantly, 
to refuse to accept mistreatment — a 
skill I’ve put to use in the outside world. 
I no longer feel the need to be polite to 
men who cross my boundaries in public, 
and even if I’ll never actually kick a man 
in the balls, outside of work, it’s nice to 
know I’m capable of doing so.

While our dungeon community allows us 
to fight back against sexism, we also help 
each other deal with mental and physical 
health issues outside of work, and this, in 
my opinion, is the most magical quality 
of our secret sisterhood. 

One group of seven dungeon ladies, 
including me, drove an hour to spend 
time with a former coworker who was 
recovering from a double physical and 
mental whammy — she’d just undergone 
jaw surgery and broken up with her 
long-term boyfriend. We had a girls’ day 
that lasted past midnight, including a 
Clueless viewing and ice cream, and as 
Ava sums up the experience, “it felt really 
great to have a dungeon family.” 

Meanwhile, Tori says dungeon 
friendships literally “saved my life”, as 
two of her coworkers convinced her 
not to jump off a bridge when she was 
suffering from depression. Now these 
three ladies have formed a punk-rock 
BDSM band.

I too had a time when my dungeon 
friends saved my life, albeit in a less 
literal sense. The first two years I worked 
at the dungeon, I was in a serious 
relationship with a verbally abusive 
man, but the more I came to admire my 
confident and independent coworkers, 
the harder it was to accept his behavior. 
One morning, when my boyfriend 
and I were planning to spend the day 
together, a comment he made became 
the last straw and I broke up with him on 
the spot. I reached out to my dungeon 
coworkers, and within an hour I had three 
friends gathered around me at a coffee 
shop. As I dried my tears and looked 
at the strong and supportive women 
surrounding me, I realised that with this 
community on my side, I could make it 
through anything.
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Working in the BDSM industry is not 
an easy job — it’s physically and 
emotionally draining and it can isolate 
women from an outside world that 
disapproves of our choices. The same 
can be said of working within the adult 
industry as a whole. 

Of the eleven women I interviewed for 
this article, all but one said they consider 
their employment at the dungeon “sex 
work”, and I do as well. 

Clearly, the stereotype of sex work as 
a career that damages and isolates 
women is not always true, and women 
in other areas of the sex industry also 
support each other. Just as we share 
advice and warnings about dangerous 
clients at the dungeon, sex workers do 
the same online through Reddit groups 
and Twitter. In person, sex workers 
connect through organisations such as 
the Sex Workers Outreach Project, a 
now-international organisation founded 
in Australia, which provides peer support 
groups, “where sex workers can talk 
without judgment”, according to SWOP 
LA’s former services director.

The public is already well aware of the 
negative aspects of the sex industry, 
it’s time to acknowledge the fact that 
for women like myself, who lack a sense 
of security elsewhere in our life, a 
community of sex workers can provide 
a true sanctuary. 

Among the women of the dungeon, I 
found a place where I could reveal my 
secrets and vulnerabilities, and receive 
encouragement and understanding. 
Ultimately, I learned that as sex workers 
and women, we are strongest when we 
come together and support each other, 
despite our differences — and it’s a 
lesson the world would benefit to hear 
more of.

*My dungeon coworkers are identified 
by pseudonyms throughout this article.
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2019 STRAIGHT TALK 
WITH THE ADULT 
INDUSTRY BUSINESS 
INSURER — AIBI 

EROS PARTNER, ADULT INDUSTRY BUSINESS 

INSURANCE (AIBI), SPECIALISES IN PROVIDING 

INSURANCE SOLUTIONS AND SUPPORT FOR 

THE ADULT INDUSTRY .

WHEN THINGS GO WRONG, YOU FIND OUT THE 

TRUE VALUE OF YOUR INSURANCE POLICY AND 

YOUR INSURANCE BROKERS . INSURANCE IS MORE 

THAN JUST A NECESSARY BUSINESS EXPENSE 

 IT CAN SAVE YOUR LIVELIHOOD .

IN LATE 2019, WE FOCUSED ON A FEW TOP 5's .

IN OCTOBER, WE SPOKE ABOUT YOUR 

RESPONSIBILITIES AS AN ONLINE STORE —  

GIVEN, YOU ARE SUBJECT TO THE SAME LAWS 

THAT GOVERN TRADITIONAL STORES, AND YOU 

HAVE ADDITIONAL RESPONSIBILITIES .

IN NOVEMBER, WE SPOKE OF THE 5 INSURANCE 

RESPONSIBILITIES CONCERNING BUSINESS 

INTERRUPTION AND LOSS OF INCOME INSURANCE .

THIS ARTICLE IS TAKEN FROM STE ADFAST ’ S 

WELL COVERED SERIES.

1 .  PRODUC TS 

The Australian Consumer Law binds all retailers to legal 
guarantees about the goods they sell. It guarantees 
that any product is safe, of acceptable quality and 
matches the retailer’s description. You could potentially 
be held liable if something goes wrong.

In situations like that, Product Liability Insurance can 
mitigate your business’ risk by covering issues such as 
legal costs and damages.

2 . MAILING LISTS

Under the Spam Act 2003, there are three key rules:

a. make sure you have their consent, if they haven’t 
subscribed, don’t email them

b. clearly identify your business and give accurate 
information about what you sell and how to 
contact you

c. give recipients the ability to unsubscribe from your 
mailing list

Companies face hefty penalties if they break these 
laws. In 2017, internet provider TPG was fined $360,000 
for spam breaches.

3. PRIVACY AND SECURIT Y

You are able to collect a significant amount of customer 
data, from names and credit card details, to purchasing 
histories and dates of birth. This could be very lucrative 
to hackers and it’s your responsibility to keep it 
protected. If your systems are hacked and customer 
information compromised, the effect on your business 
could be crippling. 

You could face action under the Privacy Act 1988, and 
legal action from affected customers. Arguably, the 
greatest impact would be to your business’ reputation.

4. PROTECT YOUR DATA

Imagine this: a hacker accesses your systems and 
threatens to publicise your clients’ details and what 
they have purchased. They may even demand a large 
ransom. If the data gets out, customers will never trust 
you again and may well choose to sue you.

You need to take cyber security very seriously. You 
should be using every protection available — firewalls, 
anti-virus software, secure web-hosts and password 
managers — there is no such thing as being too secure.

TOP 5 RESPONSIBILITIES TO KNOW AS 
AN ONLINE BUSINESS OWNER

https://www.steadfast.com.au/well-covered
https://consumerlaw.gov.au/the-australian-consumer-law/
https://www.steadfast.com.au/insurance-types/business-insurance/product-liability-insurance
https://www.acma.gov.au/avoid-sending-spam
https://www.sbs.com.au/news/tpg-pays-360-000-for-spam-breaches
https://www.sbs.com.au/news/tpg-pays-360-000-for-spam-breaches
https://www.oaic.gov.au/privacy/the-privacy-act
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5 .  CONSIDER CYBER INSUR ANCE

Bad things can still happen. Cyber Insurance has 
become a vital requirement for online retailers. It will 
typically help cover costs associated with lost revenue, 
legal costs and liabilities from the lost data. It may 
also help with costs associated with protection and 
rebuilding your company’s reputation. We work closely 
with Eros and have spent 20 years understanding 
the business operations of everything from brothels 
and escort agencies to adult stores as well as other 
associated businesses.

GOT QUESTIONS? 

CONTACT ADULT INDUSTRY BUSINESS 

INSURANCE (AIBI) ON 1300 558 158  

OR VISIT WWW.AIBI.COM.AU

THIS IS GENERAL INFORMATION ONLY . 

REVIEW THE POLICY DOCUMENTATION AND 

CONTACT US TO DISCUSS YOUR INDIVIDUAL 

NEEDS . WE’LL BE THERE TO HELP, WITH 

STRAIGHT TALKING SUPPORT — GUARANTEED .

TOP 5 ADULT INDUSTRY BUSINESS 
INTERRUPTION AND LOSS OF INCOME 
INSUR ANCE TIPS

1. LOSS OF INCOME INSUR ANCE

It covers loss of income should your business be unable 
to trade due to a property loss such as a fire or storm 
damage. It will include your portion of lost income 
generated by service providers. It can also include 
additional costs to promote your business once you 
commence trading, to return to your pre-loss position.

2 . INDEMNIT Y PERIOD 

You can choose your indemnity period, and we would 
usually recommend a minimum of 12 months. 

In most scenarios, resulting from a major loss such 
as a fire, it could take up to 2 years due to permits 
and other delays. If you do not own the premises, the 
landlord may also cause delays or not reinstate the 
property due to its existing use forcing you to relocate 
which may cause delays due to planning permits.

3. BUSINESS INTERRUPTION 

The Business Interruption component of a claim can 
easily be more than the cost of repairing the physical 
property damage. 

We’ve seen too many businesses struggle once their 
property has been repaired due to not having insured 
their loss of income.

4. HOW TO ENSURE YOU'RE COVERED

The Business Interruption component is usually sold as 
part of a business pack or property insurance policy.

It’s an option — so make sure you discuss it with your 
accountant and your broker. AIBI can help you make an 
informed decision.

5. CONTINUIT Y PL ANNING

Business Interruption insurance is one part of a 
business continuity plan. Insurance will help provide a 
financial backstop, but a solid business continuity plan 
will significantly reduce the time it takes to get you 
operating profitably again.

https://www.steadfast.com.au/insurance-types/business-insurance/cyber-insurance
https://www.aibi.com.au/home.php
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Linda Mirams, Director of Empire Industry Finance, 
talks all things tax, her time in the sex industry and 
building a successful business.

The Beginning
I started working at the Men’s Gallery 
in Melbourne back in 2001. I loved 
dancing and being a part of the 
industry. It has been a part of my life 
since I first began ballet classes at the 
age of 2. Performing is a passion for 
me, and that’s what I miss most.

Empire has enabled me to remain 
active in the industry in some 
capacity, and the passion for me is 
now helping others to realise they 
are running a legitimate business. 
Going on the journey with the client 
to actually realise and achieve goals is 
empowering. 

Small Towns & Accountants
When I moved to the Byron Bay area 
in the early 2000’s, I started working 
in a club at the Gold Coast and 
commuting about 4 times a week. It 
was a good era for the industry cash-
wise, but the ATO had began cracking 
down on clubs and ensuring their girls 
all had ABNs. This meant I had to do 
my taxes! So I opened up the Yellow 
Pages and looked at the 3 options I 

had in the town where I was living. 
I picked one and off I went with my 
commission slips from the club and a 
collection of receipts. 

After walking in and sitting in the 
waiting room, a 70 year old male Tax 
Agent came out and directed me to 
his office. We sat down and he got 
straight to it... “So, what do you do 
for work?”

There I am with a bunch of receipts 
for Pleasers and costumes from sex 
shops, what do you say? The whole 
thing was just uncomfortable really. 
After this, I started completing my 
own tax lodgements and other girls at 
the club were interested in what I was 

doing and asked how they could do 
the same thing. I spent a lot of time 
reading up on what I could claim and 
how to record keep for businesses. I 
developed my own little spreadsheet 
to keep track of my income, expenses 
and work out my taxes. I had a light 
bulb moment – I was enjoying this! 

I was originally studying Arts at 
University,  but soon zlost interest.  I 
thought maybe this is what I wanted 
to do. So the next week I enquired at 
the local University about entry for a 
degree in Accounting. I applied and 
was accepted and the next year I was 
off to study. I moved closer to the 
University, but in my semester breaks I 
would dance the whole time and save 
up my money to get me through the 
next semester. 

Today
Empire Industry is a predominantly 
cloud-based accounting practice 
offering bookkeeping subscriptions, 
tax return preparation and loans for 
individuals and businesses working 
in the industry.  We try to keep our 

Building an Empire

“Empire has enabled me 
to remain active in the 
industry in some capacity, 
and the passion for me is 
now helping others...”

Photographer: Tristan Manas
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model simple and cost effective 
for our clients. We looked at what 
people found daunting or difficult and 
created solutions to tackle this. What 
really makes us unique is that we have 
a background in the industry!

The satisfaction from my running my 
business comes from taking a client 
and together creating the awareness 
that they are their business, they 
are their brand, the most important 
piece in their business puzzle. They 
are a legitimate business, and should 
be conducting themselves as such. 
Changing the way the world views sex 
workers starts from within the industry 
itself. We need everyone to believe in 

By engaging a relationship with an Accountant and Tax Agent, you gain access to 
a wealth of knowledge and industry expertise. As a client of a Tax Agent, you have 
an extended deadline on tax return lodgements, more guidance on work related 
expenses and access to reputable bookkeeping services. 

At Empire, we can help you or your business with:

• Current & Prior Year Returns
• Bookkeeping Subscriptions
• BAS/IAS Reporting
• Business Registrations
• Payroll
• Income & Rental Letters
• Seminars/Presentations 

Why Have an Accountant?

“You gain access to a 
wealth of knowledge and 
industry expertise.”

Empire Industry Finance has assisted over 500 industry 
workers with their tax and bookkeeping. Our client’s include:

Call 03 9088 0790  
to book a complimentary consultation

For more information email 
info@empireindustryfinance.com.au

• Parlours
• Brothels
• Escorts
• Dance Coaches

• Adult VR Content
• Cam Girls
• Show Girls
• Waitresses

the legitimacy of their own businesses, 
and project that out there. 

They can pay taxes, they can deal with 
the ATO, they can get loans and buy 
a house, just like every other tax payer 
and business out there, they just 
need to engage with the right people 
and get them on their team to make 
it happen. I’ve been inolved with a 
number of seminars and workshops 
looking at business set up, receiving 
payment and tax obligations with 
SWOP, RhED and various clubs.

Final Thoughts 
I think the best way to tackle a new 
venture is always to research. Find out 

the different jobs in the industry, take 
some self reflection time and find out 
what you feel comfortable with doing 
and make sure you have the support 
network in place to make your journey 
successful. Late nights and difficult 
customers are a common theme in 
this industry, add this to the pressures 
of every day life and sometimes work 
can become mentally draining.  

By making sure that you take special 
care of both your physical and mental 
health, you can improve not only your 
outlook on life but keep a healthy 
mindset in and around our work!



FOSTERING THE INDUSTRY THROUGH NEW TERRAIN 
IN WAKE OF SESTA/FOSTA .
FIRST MOVE — ALLIED SERVICE PROVIDER

WHEN SOMETHING IS PUT 

FORWARD AS A MEANS TO 

PROTECT YOU, IT’S HARD TO 

GRASP THE FACT THAT IT MIGHT 

ACTUALLY BE DOING 

THE OPPOSITE . 

SESTA-FOSTA (Stop Enabling Sex 
Traffickers Act and Fight Online Sex 
Trafficking Act) are two senate and house 
bills, passed into American law in 2018. 
It’s hard to say if those sweeping titles 
were carefully constructed. Perhaps the 
ambiguous language was just another 
tool in furthering the marginalisation 
of the adult industry. If not, they must 
have been carelessly thrown together, 
with no regard for nuance; leaving so 
many sex workers and business owners 
to slip through the cracks, losing their 
livelihoods, and having to fend for 
themselves.

To say you’re opposed to SESTA-FOSTA, 
on the surface, sounds like saying you’re 
against fighting sex trafficking. This 
is nowhere near the case. More than 
anything, these laws will do the opposite 
of their namesakes. Instead, leading sex 
trafficking to deeper, darker, and more 
dangerous places; taking consensual, 
safe, sex work along with it, making it 
near impossible to distinguish between 
the two.

Being in the business of the adult 
industry means you have to master many 
trades. Besides the obvious and arguably 
most admirable skill of handling tricky 
customers, dealing with stigma, and 
straight up hustling your ass off, workers 
have to know how to promote, sell, 
manage, and market.

While this has never been simple, before 
the passing of the bills it was a lot 
easier. With the onus now on websites 
and platforms that “knowingly assist, 

facilitate or support” sex trafficking, 
it’s become dangerous to even allude 
to or associate with sex, without being 
banned or taken right off the internet. 
While many workers feel their content is 
being targeted purely for their position 
within the industry rather than actually 
breaching any guidelines, it’s increasingly 
harder for workers and businesses to 
connect. 

These bills are a sobering wakeup call to 
the governing of spaces and platforms 
we like to think are our own to enjoy 
freely. As well as a stark reminder that the 
repercussions of governments many seas 
away can swiftly reach our shores. 

Platforms like Instagram and Twitter have 
always operated around community 
guidelines. These are usually pretty 
standard, no nudity, no violence, no 
harassment etc. The sex industry has 
always understood these guidelines 
and respected the need for them to 
exist just like anyone else. It’s the grey 
areas, that don’t differentiate between 
sex WORK and sex TRAFFICKING that 
are contradicting the reasons these bills 
where put into place. 

So what does “facilitating sex trafficking” 
even look like? Well, unfortunately, in 
the eyes of SESTA-FOSTA, nothing like 
actually facilitating sex trafficking. Even 
businesses operating wholly within 
the law are having to take down their 
sites due to the inability of these laws 
to properly differentiate what is safe 
and what isn’t. Sex workers are being 
banned faster than ever for posting their 
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usual content. It seems these bills are 
attacking sex work as a whole, rather 
than promoting the safe side of it that 
will naturally discourage the dark side.

But never fear. As always, the sex 
industry rises to the occasion. Kick them 
off every platform, censor their sites, 
and they’ll just come back swinging. 
Since the bills were passed, we’ve seen 
a variety of sex worker led solutions 
popping up. Here are some of the 
leading ones and the solutions they 
offer.

ASSEMBLY FOUR

Assembly four are a small group 
established in Melbourne. A 
collaboration of ‘sex workers and 
technologists’ set up to provide digital 
alternatives in the changing landscape. 
Their whole motto is to thrive, not just 
survive. They've initiated platforms that 
are not only helping the industry here in 
Australia, but helping workers across the 
globe.

SWITTER

Sex work friendly twitter. A project via 
the Assembly Four group to create a 
safe space for workers free from stigma 
and censorship. This is a new place to 
connect with clients, advertise, and be 
part of a community now that restrictions 
are tightening up on Twitter. Switter 
is also a great place to find and share 
tips on safety and check up on your 
colleagues. This is the kind of proactive 
and realistic approach to detering 
trafficking we should be seeing more of.

TRYST

Tryst is another great alternative that has 
been crafted to avoid any entanglement 
with SESTA-FOSTA. With safety, security, 
and privacy at its forefront it’s a modern 
platform for escort advertising. 

RED CLOUD/RED FILES

Red Cloud is an Australian organisation 
made for, and run by sex workers. 
It offers secure domain and hosting 
services to run your sites through as 
well as content and internet literacy 
education to avoid getting flagged 
or reported. Red Files is part of the 
same organisation and is a platform for 
current and former workers to share tips, 
connect with each other, and make sure 
the community is safe, all while being 
totally anonymous if they wish. 

FIRST MOVE DIGITAL 
MARKETING AGENCY

It’s uplifting to see that instead of 
being silenced, the adult industry has 
risen above and beyond with new 
platforms and solutions for workers 
and business owners across the globe. 
If you're currently running a business 
in the industry with a digital presence 
or wanting to establish one it's more 
important than ever to be on top of 
your content. There’s plenty of agencies 
out there that are too scared to take on 
clients in the adult industry. First Move is 
not that agency. 

We know the importance of keeping 
the industry up and running. We know 
that businesses and workers doing the 
right thing need to maintain and grow 
their presence online and we develop 
clever marketing strategies to do so. 
We’ve worked with multiple clients in 
the industry and we can work around 
the rules and restrictions to support your 
business.

At its core, sex work is about freedom. 
The freedom to express, the freedom to 
feel, and for many workers, the freedom 
to make an income on your own terms. 
The government has set off SESTA-
FOSTA like a pest bomb, proposed to 
reduce sex trafficking, without giving 
sex workers a safe space to escape the 
fumes.

If this is a matter of safety in sex work, 
industry voices should be the loudest. 
If it’s sex trafficking we are trying to 
stamp out here, the normalisation and 
decriminalisation of sex work is what’s 
going to save us. Trying to make sex 
work invisible is only going to make 
exploitation easier, policing harder, 
and the industry as a whole, more 
stigmatised.

The adult industry is home to the most 
resilient and adaptable workers out 
there. It’s an industry that refuses to be 
victimised time after time, and now is no 
different. While there is no doubt they’re 
the ones who deserve a break the most, 
they’re the ones that know how to step 
up in the face of adversity. First Move is 
on your side, onwards and upwards.
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OUR SPONSORS


E R O S  WO U L D  L I K E  TO  T H A N K  A L L  O F  T H E  S P O N S O R S  FO R  T H E I R 
O N G O I N G  S U PP O R T,  W I T H O U T  W H I C H  T H I S  J O U R NA L  A N D  T H E 
S UC C E S S  O F  T H E  A S S O C I A T I O N  I T S E L F  WO U L D  N O T  B E  P O S S I B L E .



com

PL ATINUM 

GOLD

SILVER

BRONZE
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