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A NOTE FROM THE GENER AL MANAGER
BY RACHEL PAYNE

There is no doubt that 2020 has been
a year like no other and a year that the
majority of us will probably want to
forget. One thing that has been certain
though, is that we do need to stick
together and support each other. This
has essentially been the dominant
feature of my day-to-day duties this
year - providing members with support
and advice on running a business in a
COVID environment as well as
ensuring their voices are heard when
it comes to government restrictions
and considerations.

W I S H I N G YO U A L L A H A PPY
A ND SAFE FESTI VE SEASON
A ND NEW YE A R . I LOOK
F O RWA R D T O C O N T I N U I N G
T O WO R K W I T H YO U A L L I N
THE FUTURE .

R ACHE L PAY NE • PHOTO BY JORIAN GARDNE R

If anything this year has indicated to
me as a General Manager, is that the
role of the Eros Association is wide,
varied and necessary.

Of course, some of us were and still are
affected by the pandemic more than
others and this often was the decider as
to where resources were pointed.
However, on a big picture scale, the
Eros Association still managed to
maintain substantial lobbying and
advocacy abilities, as well as be on the
forefront of alerts to members - which is
why we are here - to benefit the
industry as a whole.
THIS YEAR EROS...

•

Made the case against censorship
in our submissions to Federal
reviews on classification regulation
and the Online Safety Act.

•

Consulted on the decriminalisation
of sex work in Victoria.

•

Negotiated better benefits for
members using AfterPay.

•

Argued to ‘legalise it’ in our
submission to a Victorian Inquiry
into cannabis.

•

Launched our Wage Subsidy
Discrimination Report, highlighting
the exclusion of our industry from
Federal job schemes.

Most importantly however, we helped
our members through the difficulties
brought on by the COVID-19 pandemic.
This was in the form of interpreting
federal and state government directives
and relaying information; being part of
industry roundtables with government
representatives to ensure our members
were professionally represented;
business advice and providing
information on government support and
incentives; providing up-to-date
directions on COVID safe practices;
producing straightforward COVID safe
plans for industry; as well as representing
the industry to the media which drew
positive attention to adults-only

businesses. It was our job to make sure
you could keep business going and that
you were safe in doing so - I hope you all
felt supported over this time.
To all our members who received our
alerts, directives, advice, emails and
phone calls - I want to say thank you for
being so receptive to us and what we
were presenting. It’s never easy
navigating a situation when, for the
most part, was on the fly, so I really do
appreciate how welcoming you all were
with the support we were offering and
thank you for all the encouragement
you provided in return.
Bring on 2021 hey!

POLICY AND CAMPAIGNS
YE AR IN REVIEW

DESPITE A DIFFICULT YEAR WE HAVE MANAGED TO MAKE SOME PROGRESS
IN OUR 2020 CAMPAIGNS TO ENSURE A NON-DISCRIMINATORY LEGAL
FRAMEWORK FOR ADULTS-ONLY BUSINESSES.

The year began with our submissions to
the Federal Review of Classification
Regulation and a proposed Online
Safety Act. We made the case against
censorship, arguing that adults should
be able to read, hear, see and play what
they want. Although the review
recommendations have yet to be
announced (a poorly timed pandemic
threw a spanner in the works!) we are
confident we will see progress in the
new year.
We also spent earlier this year being
consulted on the proposed
decriminalisation of sex work in Victoria,
ensuring that shifts in the regulatory
model would assist the whole of
industry. Keep your eyes peeled for
announcements in 2021!
The middle of the year saw us shift
gears towards supporting the industry
during Australia’s response to
COVID-19. We ensured businesses were
not excluded from government support
and kept members updated about a

continuously shifting set of lockdown
rules. We spent much of the year
meeting with government departments
and drafting COVID-safe plans to
ensure businesses could open as soon,
and as safely as possible. Somehow we
also managed to make a submission in
favour of cannabis legalisation during
this time, it certainly would have taken
the edge off!
In the latter half of the year, we have had
productive negotiations with affiliates
- getting AfterPay to remove their
prohibition on electro-stim products
and expanding their engagement with
the industry. We also capped the year
off with the launch of our Wage Subsidy
Discrimination Report - for which we
received national media attention and
support from the Small Business and
Family Enterprise Ombudsman.
It has been a pleasure to support our
members during this difficult time and
I’m gearing up to continue the fight
next year!
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The Sensation:
Sensual, powerful strokes
The Perfect Match:
Greedy Girl G-Spot Stroker Vibrator
Fans of intense G-spot stimulation will adore the 3
speed stroking motion in the silicone shaft that works
in harmony with stimulating ears, 2 powerful motors
and 12 speeds and patterns.

® & © Fifty Shades Ltd 2020.
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The Sensation:
Ultra-realistic,
sublime stimulation
The Perfect Match:
Greedy Girl Real Feel Vibrator
Perfect for anyone looking for ultra-real sensations,
a dual-layered liquid silicone shaft, 2 powerful motors
and 15 speeds and patterns of vibration come
together to deliver the sublimest of lifelike pleasure.

The Sensation:
Intense, targeted thrusts
The Perfect Match:
Greedy Girl Power Motion Vibrator
Created through the positive and negative
movement of internal magnets, this Greedy Girl
has 3 speeds of powerful thrusting motion for
those who just love a powerful G-spot massage.

enquiries@lovehoneytrade.com
www.lovehoneytrade.com

TOBACCO AND VAPE
RETAILING IN AUSTR ALIA
BY JARRYD BARTLE

SELLING TOBACCO AND VAPE RELATED PRODUCTS IN AUSTRALIA REQUIRES
COMPLIANCE WITH A COMPLEX SET OF STATE AND TERRITORY LAWS.

The following outlines the current status of vape products as well as the
licensing and display restrictions on both tobacco and vape products in each
State and Territory.
LICENSING

VAPING PRODUCTS

Due to therapeutic goods restrictions,
the sale of nicotine containing vape
products is prohibited throughout
Australia.
The legalities of nicotine-free vape
products varies by jurisdiction.
In South Australia and Western
Australia, there are prohibitions on the
sale of ‘products that resemble
cigarettes’. Although the legal status of
vape products in South Australia is
unclear, it has been confirmed that this
prohibition bans sales of most forms of
vape products in Western Australia.

Most States and Territories require
either licensing or registration if you
wish to sell tobacco or vape products.
A license from relevant tobacco or
public health authorities is required in
the Northern Territory, Western
Australia, Australian Capital Territory
and South Australia. A less onerous
registration process is required in New
South Wales.
There are no registration or licensing
requirements in Victoria and Queensland.

ADVERTISING AND DISPLAY

Nearly all forms of tobacco and vape
product advertising and promotion
are prohibited in Australia.
Tobacco and vape advertising at
point of sale are prohibited (with
some variations) in all State and
Territories. Some jurisdictions, such
as Tasmania, allow temporary display
of products when restocking.
Moreover, some jurisdictions allow for
prescribed product availability
notices to be displayed.
Tobacco vending machines are
restricted to licensed venues in most
States and Territories. In South
Australia and Tasmania a vending
machine is allowed on retail premises,
but the seller must operate the
machine. Tobacco vending machines
are outright prohibited in the ACT.
If you’re unsure about the relevant
laws that apply to tobacco and vape
products in your jurisdiction, get
in touch!

In all other States and Territories, vape
products are treated as equivalent to
tobacco products.
Jurisdiction

Sale of nicotinecontaining vape
products?

Sale of nicotinefree vape
products?

License for sale of
tobacco/vape
products required?

Advertising of
tobacco and
vaping products?

Tobacco vending
machines?

Victoria

Prohibited.

Allowed in line with
tobacco products.

No.

Heavily restricted.

Only in licensed
venues.

New South Wales

Prohibited.

Allowed in line with
tobacco products.

No, but registration
required.

Heavily restricted.

Only in licensed
venues.

Tasmania

Prohibited.

Allowed in line with
tobacco products.

Yes.

Heavily restricted.

Allowed but the
seller must operate.

Queensland

Prohibited.

Allowed in line with
tobacco products.

No.

Heavily restricted.

Only in licensed
venues.

North Territory

Prohibited.

Allowed in line with
tobacco products.

Yes.

Heavily restricted.

Only in licensed
venues.

Western Australia

Prohibited.

Prohibited.

Yes.

Heavily restricted.

Only in licensed
venues.

Australian Capital
Territory

Prohibited.

Allowed in line with
tobacco products.

Yes.

Heavily restricted.

Prohibited.

South Australia

Prohibited.

Legal status is
unclear.

Yes.

Heavily restricted.

Allowed but the
seller must operate.
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GROW YOUR BUISNESS WITH
OUR RANGE OF PAX
VAPORIZERS
Available in many different colours.
PAX is discreet, powerful, easy
to use and small enough to fit
in your pocket. Designed for
use with loose leaf-material.
The acclaimed portable vaporizer
is beautifully crafted, easy to
use and low-profile.

NEWLY RE-BRANDED, FIREFLY
IS BACK WITH THEIR BEST VAPE YET!
The Firefly 2+ is designed for people who love the plant.
Dynamic convection technology delivers phenomenal flavour
and zero waste. It's equally superb with flowers and extracts,
ready in 3 seconds, and is easy to load and clean..

NOW STOCKING A NEW
COLOUR RANGE OF PAX 3
Pax 3 now in four new colours,
The dual-use cannabis vaporizer
with long-lasting battery, perfect
flavour and vapor. The large conduction
oven heats your cannabis gently and
evenly for minimal waste, and the four
temperature settings,
plus to-the-degree settings via
the PAX App. create perfect
flavour and vapor.

THENDRO WHOLESALE ENQUIRIES:
With over 40 years in the industry, and stores throughout Australia,
we are at the forefront of the market. We can help you strive
to succeed within your business.
Contact our Wholesale Account Manager for a catalogue of products:
Andrew Graham: e. andrewg@thendro.com.au
p. 03 9388 8090 m. 0401 700 712

WWW.THENDRO.COM.AU
WWW.THENDRO.COM.AU

EROS

WITH TURBO TECH*
*TWO ENTRY POINTS = TWICE THE SUCTION

A RE YOU A ME MB E R OF
THE E ROS A SSO CI ATI ON?
RESPECT
R E P R E S E NTATI O N
R E G U L ATI O N
REFERR ALS
R E CO G N ITI O N

S U P P O RT TH E I N D U S TRY A S S O C I ATI O N
TH AT S U P P O RT S YO U
WITH 25 YEARS EXPERIENCE IN PROVIDING SERVICES
AND ADVOCACY TO ADULTS-ONLY BUSINESSES,
THE EROS ASSOCIATION IS AUSTRALIA’S LONGEST
SERVING ADULT INDUSTRY ASSOCIATION .

organisation.
The core focus of the Eros Association is ensuring members
success through a combination of professional representation,
education, advocacy and service provision.

2

OUR MISSION IS TO:

• Secure a responsible and non-discriminatory legal
framework for adult businesses to operate within.
• Provide an on-going and positive public relations campaign
• Support, educate, inform and empower our members.

1

• Provide referrals to a wide range of services required by our
Contact Rachel Payne today to discuss the best membership
package for your adults only business or visit our website.
EMAIL
R AC H E L @ E R O S. O R G . AU

COMMANDER

PHONE
0410 852 784
W W W. E R O S . O R G . AU

AVIATOR

PILOT
www.fleshlightdistribution.com | wholesaleau@fleshlight.com | 1300 FLESHLIGHT (3537 454 448)

WHY INSTAGR AM IS QUICKLY
BECOMING THE BEST SOCIAL MEDIA
PL ATFORM FOR YOUR BUSINESS .
BY CAM LUCAS

SOCIAL MEDIA HAS RAPIDLY
BECOME A KEY COMPONENT OF
THE MARKETING STRATEGY FOR
AUSTRALIAN BUSINESSES. SOCIAL
MEDIA ACCOUNTS HELP YOU
REACH MORE CUSTOMERS, AND
EVEN BUILD COMMUNITIES
AROUND YOUR BRAND AND
PRODUCTS. MORE THAN 85% OF
ELIGIBLE AUSTRALIANS HAVE
ACTIVE SOCIAL MEDIA ACCOUNTS
– WITH MOST USING THE
PLATFORMS FOR CLOSE TO 2
HOURS EVERY DAY. IN FACT, OUT OF
EVERY 3 MINUTES SPENT ONLINE IN
AUSTRALIA, 1 MINUTE IS SPENT ON
SOCIAL MEDIA PLATFORMS.

Australians use social media so much
that we are estimated to be the 5th
largest social media advertising market
in the world. Most businesses use
Facebook as a marketing tool. This
makes sense as it has the largest
audience reach, at 71% of active
Australian users, and the most
developed analytical tools to help you
target potential customers. Is it any
wonder that so many businesses are
taking advantage of this shift?
Unfortunately for us in the adult
industry, Facebook’s restrictive
regulations prohibit us from utilising
these advertising tools. Their
community standards prohibit any ad
that promotes the sale or use of any
adult products or services. If we try to
place an ad, or even boost a post, we
can have our pages removed and lose
the customer base that we have built.
The best we can do is post on our
pages to a community that has to
search specifically for our business.
This is where Instagram can come in.
Being owned by Facebook it has access
to a similar user base, but more
importantly it uses the same advertising
platform. Yes, this does mean that the
regulations around placing ads are the
same, and its community guidelines ban
posts that show female nipples, close
ups of fully nude buttocks, and some

digitally created content depicting
sexual intercourse. But Instagram gets
its edge from its ability to generate
organic growth thanks to the analytics
that also promote adverts.
From appearing as a recommended
account to follow, to your posts showing
up in the discover page, Instagram
offers more opportunities to grow your
business’ social media presence
organically than Facebook does. While
the industry is currently unable to place
ads, this offers the next best thing. Yes,
Instagram has less users than Facebook
but almost 50% of the Australian
population has an Instagram account,
and this number is growing rapidly and
it is especially popular with younger
generations.
With regular posts, stories, and other
interactive content, Instagram pages
can help you grow your business and
reach new customer bases faster than
other social media platforms.
Appropriate uses of hashtags or tags
can show your posts in customers
relevant discover feeds, without you
having to pay for advertising. Think of
Instagram as a social media mailing list
– but one that anyone can access. With
all this behind it, Instagram is quickly
becoming the best social media
platform to grow your business on.

eCommerce experts for
the adult industry

SEO Google Ads Social Media Management Content Creation
Shopify Wordpress Domains & Hosting Website Maintenance

Kick goals with an expert team to
deliver tangible results.
You could think of us as a dedicated
team of creatives, but beyond that,
we’re innovators, thought leaders,
hard workers and game-changers.
Over the years, we’ve formed to
create an agency that strives to
power up businesses of all sizes
from across Australia, extending
digital marketing solutions that
inspire audiences to take action.
Within each of our skill-sets and
specialities, lies a passion that
fuels the work we do, giving us the
inspired nature that makes us who
we are.

Let’s chat about your
untapped digital potential!

From brand strategists through to
web designers, SEO technicians and
content marketers - we’re a toolbox
of digital gurus constantly on the hunt
for a challenge.
First Move Digital will get you in front
of your biggest prospects with our
SEO techniques that keep your online
stores in Google’s good books. Let
us bring you an increase in rankings,
return on investment and qualified
leads across the board.

firstmove.com.au
1300 793 352
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INSUR ANCE STR AIGHT TALK
WHAT YOU NEED TO KNOW
ABOUT POSSIBLE BUSINESS
INTERRUPTION CL AIMS DUE
TO COVID AIBI

EROS PARTNER, ADULT INDUSTRY BUSINESS INSURANCE, SPECIALISES IN PROVIDING INSURANCE SOLUTIONS
AND SUPPORT FOR THE ADULT INDUSTRY.

There has been a lot of talk about
insurance and claims relating to COVID.
This article provides some additional
background. We think that no matter what
the final outcome the courts decide, it
could be years before a claim is settled.
Contact your us or your broker to discuss
your specific circumstances.
You may have seen in the press recently
the decision handed down in the NSW
Court of Appeal in a test case run by the
Insurance Council of Australia (ICA) and
Australian Financial Complaints Authority
(AFCA) test case, with the court ruling in
favour of the insureds.
It found that the quarantine disease cover
restriction in business interruption policies
that referred to the now repealed
Quarantine Act, does not exclude cover for
listed human diseases under the
Biosecurity Act 2015.

WILL THERE BE AN APPEAL?

It is possible this decision may be appealed to the High Court. Also,
the ICA has taken steps to obtain clarity on whether the coverage
triggers in business interruption policies are satisfied in the
circumstances of COVID-19. So further legal action might eventuate.
Determinations on claims will only be made once the legal process is
finalised.

WHAT DO YOU NEED TO DO?

If you have already submitted a claim under your Business Interruption
policy, we will continue to monitor developments and work with your
insurer on your claim.
If you have not lodged a claim under your Business Interruption policy,
we suggest that you contact us, or your broker, so that we can discuss
the process for lodging a claim notification.
Also, the decision only dealt with whether the insurer could rely on an
exclusion which referred to the Quarantine Act. The court did not deal
with whether any claim falls within the insuring clause.
We’ll continue to update you as more information becomes available.

5 THINGS YOU NEED TO KNOW ABOUT
UNDERINSURANCE FOR THE ADULT INDUSTRY

Insurance claims information following the bushfires
earlier this year highlighted the widespread problem
of underinsurance for homes and businesses.
Figures show the majority of homes and businesses
are underinsured, regardless of whether you operate
in a regional area or large metro CBD. Underinsurance
can greatly increase the risk of a business having to
close down if something goes wrong.
This month’s insurance ‘straight talk’ has 5 of the
main things you need to know about
underinsurance relating to fire and business
interruption for Adult Industry organisations.
1 Underinsurance for domestic and business
insurance have very different implications. Whilst
domestic policies will pay up to the limit insured,
business policies have a co-insurance clause than
can mean you have to contribute to a loss.
2 The co-insurance clause operates by applying
the percentage you are underinsured by to the
claim payout. For example, if your buildings are
insured for 50% of their rebuild value and you
have a claim, you will likely be paid 50% of the
cost of the loss. This is the simplistic view and a
broker can explain the full ins and outs of how it
would work in your circumstances.
3 Make sure you regularly review your sums
insured. The best option is to discuss your limits
with your insurance broker. For example, if you
are now carrying more expensive stock, such as
robotics, it is likely you need to increase your
contents cover.
4 Don’t choose your sums insured based simply
on the cost of the premium. This almost always
leads to underinsurance and headaches if
something goes wrong.
5 Take out business interruption cover - some 81%
of small and medium sized businesses admitted
that an unforeseen business disruption would
have a severe impact on their business, yet only
27% have Business Interruption insurance.

Don’t forget about underinsurance for business interruption
too. Particularly if you run licenced premises, relocating may
not be an option and it is likely to take longer than 12
months to rebuild.
This is a complex area, so getting good advice from an
insurance broker is extremely valuable.
And, for those of you reopening after enforced closures,
don’t forget your COVID safe plan.
We work closely with Eros and have spent 20 years
understanding the business operations of everything from
brothels and escort agencies to adult stores as well as other
associated businesses.
••
GOT QUESTIONS?
CONTACT ADULT INDUSTRY
BUSINESS INSURANCE ON
1300 558 158
OR VIA
WWW.AIBI.COM.AU

••
THIS IS GENERAL INFORMATION ONLY, SO REVIEW THE
POLICY DOCUMENTATION AND CONTACT US TO
DISCUSS YOUR INDIVIDUAL CIRCUMSTANCES.
WE’LL BE THERE TO HELP, WITH STRAIGHT TALKING
SUPPORT - GUARANTEED.

••
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SELF CARE

Self care is important during the busier
seasons as it is easier to burn out when
you are on the go constantly. Here are
some self care tips from sex workers:
- Eat well – carry healthy snacks on you
at work or between jobs, this way you
can avoid getting sick and run down
- Have time to yourself – schedule a
day off – no matter what enquiry
comes through, or what manager
calls you in – today is a day for you
- Catch up with friends and family. The
festive season is also for us to enjoy
also! It is important to keep your
connections, even when you are
under the pump with work.

THE FESTIVE SEASON IN
THE A DULT INDUSTRY
MODE L S : ANGE L & FR ANKIE

WE ALL KNOW THE SILLY SEASON CAN BE A
WHIRLWIND FOR ANYONE IN THE ADULT INDUSTRY!
THE ADULT INDUSTRY THRIVES TOWARD THE END OF
THE YEAR AND MANY OF US HAVE OUR BEST INCOME
GENERATING MONTHS. HOW DO YOU DECIDE HOW
BEST TO SURVIVE THE ENDLESS JOB OPPORTUNITIES,
LATER SHIFTS OR LAST MINUTE TEXT MESSAGES? 2020
HAS MADE THIS ESPECIALLY DIFFICULT AS WE HAVE
JUST GONE THROUGH A PANDEMIC WHERE MANY OF
US LOST OUR INCOME ENTIRELY. EMPIRE INDUSTRY
FINANCE HAS SOME HOT TIPS THAT HAVE BEEN
BROUGHT TOGETHER BY A VARIETY OF ADULT
WORKERS FOR YOU THIS HOLIDAY SEASON.

SAVE

GO HARD OR GO HOME?

- If 2020 taught us anything, it is to
save. Saving money can seem
daunting but it is a good idea to start
with a budget, do you know how
much you make each week, or each
month? When was the last time you
assessed your spending habits?
- Do you need bookkeeping to track
your income/expenses/saving? Are
you about to hit GST level? For more
information about bookkeeping
contact Empire Industry Finance for
package options.

The constant battle of, one more
booking, one more night, one more
post. Should you go hard or go home?
- Say no – it is ok to say no to jobs
even when the money may be
tempting, but there will always be
another booking, or another night to
earn that income
- You can also still hustle – people are
often generous and are in happy
spirits in the silly season. You could
ask for a tip at the end of a booking
or ask for an extra sale it is a great
time of year to be more forward with
asking for a little extra.

- Have a hot bath & watch some
Netflix – this is an easy one, but many
of us in this time forget to do the
little things.

EMPIRE INDUSTRY FINANCE WISHES YOU ALL
A HAPPY AND SAFE HOLIDAY SEASON. IF YOU
NEED YOUR FINANCES IN ORDER FOR 2021

please head to our website (www.empireindustryfinance.com.au)
or our Instagram (empire_industry) to book in a free consultation to
discuss our services and how we can help you reach your 2021 goals.
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E AGLE
LE ATHER

WHAT MADE YOU GET INTO THE INDUSTRY?
EROS RECENTLY SAT DOWN WITH
BJ FROM EAGLE LEATHER TO
DISCUSS THE IMPORTANCE OF
INCLUSIVITY WITHIN THE ADULT
INDUSTRY. FROM THE NEW FACES
OUT THE FRONT OF THE STORE, TO
THEIR POPULAR WORKSHOPS AND
COMMUNITY EVENTS, EAGLE
LEATHER IS WELL KNOWN FOR
THEIR SUPPORT OF LOCAL AND
INTERNATIONAL KINK/BDSM AND
LGBTQI+ COMMUNITIES. IT CAN BE
SEEN ON THEIR WALL OF
SIGNATURES FROM WORLDRENOWNED PERFORMERS, AND IN
THEIR CONTRIBUTIONS TO
COMMUNITY GROUPS, BOTH LOCAL
AND OVERSEAS. SO WELL-KNOWN
IS THEIR SUPPORT, THEY HAVE
SINCE BEEN ANNOUNCED AS THE
GLOBE AWARD WINNERS FOR
EXCELLENCE IN LGBTIQ SMALL
BUSINESS AND ENTERPRISE.
EROS CONGRATULATES EAGLE
LEATHER ON THIS FANTASTIC
ACHIEVEMENT, AND THANKS BJ
FOR HIS HOSPITALITY.

In my late teens I became very
fascinated by sexuality. I tried working
odd jobs here and there in other
industries but found most jobs to be
horribly boring and uninteresting and I
just couldn’t get behind or feel
passionate about what I was doing. I
really wanted to make a career out of
something that interested me and I
guess that was sex! At the age of around
19 or 20 I found a position advertised in
an adult shop and just knew I had to do
anything I could to get that position. I
remember turning up on the day of the
interview talking super-fast out of
excitement and nervousness and the
owner saw how passionate I was and to
be honest I think she gave me the
position on passion alone as I hadn’t
had much retail experience at all. She

was not only a great boss to work for
but she was also a role model for me.
She would take care of injured wildlife in
her spare time, and she had strong
ethics when it came to supporting and
building the adult industry in Australia.
Andrea always had multiple copies of
the Eros Journal on the sales counter to
give out to customers. At that time in
the late 1990’s, Eros was already
promoting and lobbying for rights that
we take for granted today, even though
they weren’t even on broader society’s
radar back then. It was really her that
made me see for the first time the real
side of the passion and hard work done
by business owners in the adult industry,
not the negative stereotypes that are so
often incorrectly assumed or portrayed
by many in society.

WHAT IS YOUR FAVOURITE EVENT THAT EAGLE LEATHER HAS HOSTED?

We have been producing our event
FANTASTIC: THE PARTY since 2014 and
more recently it’s cousin Fantastic: The
Abyss, with an aim to create an
otherworldly experience, a party where
fetish, colour, performance, and dance
collide in an intoxicating night for the
senses. Our sell-out party now has a
strong core following and is regarded as
one of the best fetish events in Australia,
enjoying attendance from local,
interstate and international party goers.
Our party and our passion is to bring all
genders and all sexualities together
under one roof to celebrate the things
this community shares in common: a
love of sex, techno and fetish. With
Fantastic, our aim was to really bridge
the gap between male-only fetish

events and the pansexual kink scene. It’s
been a truly beautiful experience
watching the scene and our parties
evolve over the last several years as
people from different sexualities and
genders break down the barriers and
forge new relationships and new
cultures as we party as one.
My favourite FANTASTIC was probably
the last one we did before the pandemic
in November 2019. For the first (and
only) time before they closed their
doors, Club 80 opened all four levels of
their normally male-only SOS premises
for all genders and we held our largest
ever sell out party there. We had so
much sex and play happening in the
dungeons, sling rooms and cruise zones
upstairs, plus a shibari garden with rope
performances happening throughout

the night. Downstairs was the dungeon
basement featuring Berghain resident
and Berlin techno legend ‘Boris’ and the
highly regarding Spanish Techno DJ
‘PSYK’ playing alongside Australian DJs
to a packed dance floor with heaving,
sweaty bodies, fantastic performances,
and even more play and sex. It was so
incredible to witness this once in a
lifetime experience in this world class
space. There was so much sexual fluidity
and experimentation going on between
genders and it created a memory I will
keep with me always. To me personally it
felt like how the world should be, even if
it was for one night.
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HOW HAS EAGLE LEATHER SUPPORTED LOCAL AND INTERNATIONAL KINK/
BDSM AND LGBTQI+ COMMUNITIES?

We are huge supporters of our local
BDSM community through a significant
amount of sponsorship of events and
community club donations, as well as
regularly playing host to many highly
respected local and international sex
educators. Since the 1990s, workshops
have been an integral part of our
business, because we feel it is our duty
to not just sell the gear; but also equip
our customers with the knowledge and
experience to be able to use the things
they buy from us safely. Presenters at
Eagle Leather workshops over the years
have included such famous names as
Osada Steve (JPN), Felix Ruckert (GER),
Satomi Zpira (JPN), Lukas Zpira (FR),
Hajime Kinoko (JPN), Janet Hardy (USA),
Dirk Caber (USA), Tristan Taormino
(USA), Roughinamorato (USA), John
Pendal (UK), Esinem (UK), Master Jock
(NZ), Frank T Khani (GER), Sheila Crux
(AUSTRIA), Mistress Tokyo (AUS) and
many more.
We are highly geared toward
supporting local groups, events and
initiatives, and aware of our unique
ability to use our good name to lend
support to such organisations, both
within and outside of the fetish/sex
positive community. Over the last
several years we have donated to many
great causes including Joy FM, David

Williams Fund, Beyond Blue, the
Victorian Aids Council/Thorne Harbour
Health, Melbourne Rubber, Vic Leather,
Bears Perth, Bear Men of Adelaide,
Harbour City Bears, VicBears,
Melbourne Chargers, Switchboard, The
Soup Place, Sisters and Brothers NT,
Red Cross, Sydney Pups and Handlers,
Victorian Pups and Handlers, Boot Co,
Transgender Victoria, GEAR’d Adelaide,
Adelaide Leather and Fetish, The
Rescue Collective, The Victorian Gay
and Lesbian Rights Lobby and the Lost
Dogs Home (Save A Dog Scheme).
I think it’s really important to support
not only the local community to grow
and prosper, but also support queer/
kink networks in other countries where
they have less rights and less access to
funding and support or a lack of fetish/
adult stores to help the communities to
grow there when compared to the
strong community we have here. I also
think it’s important to support the
growth of international events which
can foster new relationships between
communities across the world
regardless of borders. For this reason
we have also supported many
international events and groups
including Sexual Minorities Uganda, the
LGBT Network Russia, The Coalition of
African Lesbians, Rainbow Railroad, The
International Power Exchange
Competition, Bay Area Rubber, and the
International Pup and Handler Contest.

CAN YOU TELL US ABOUT THE
SCULPTURES OUT THE FRONT OF
YOUR STORE

For the last decade since I took over
Eagle Leather with Shane, we have had
our two Leatherman statues that have
become synonymous with Eagle
“guarding” the front entrance of our
store. Eagle Leather has always been a
haven for gay men, and the vast
majority of our customer base identify
as such. We are 100% committed to
continuing to provide, nurture and
support this demographic with our
specialist products and commitment to
local and global causes.
At the same time, we are not only a
store for gay men and we felt it was
time to introduce some new faces at the
front of our store to express our belief
in inclusivity and in recognition of
people of all genders and sexualities,
who have been instrumental in the
development and growth of our
business over the last 25 years. We
wanted to express our gratitude to all
who have supported our business, our
community and also to those who have
inspired us over the years from all over
the gender spectrum. We want you to
know that you do not need to subscribe
to a specific gender to use or buy our
products or visit our store. Your identity
is your journey and it is not our place to
tell you how to specifically express it or
put you into a box. Our store is here to
enable you to heighten your
experiences in life and we are always
here to assist. However you identify, you
are ALWAYS welcome at Eagle Leather.
The new faces of our Hoddle St
entrance pay homage to the past and to
the future, embracing and representing
the community as a whole, and
welcoming you in to express yourself
however you identify.

WHAT CAN WE EXPECT TO SEE
FROM YOU IN THE FUTURE?
WHY IS INCLUSIVITY SO IMPORTANT
FOR EAGLE LEATHER?

Our aim as a brand is always to be
inclusive and to make you feel that this
is a brand that you can identify with,
that you feel welcomed into, and that
you can be a part of. As such we
welcome all genders, and all sexualities.
It’s so important for everyone to have a
place where they feel safe, a place
where they can be themselves, and a
place that feels like home. We want to
make sure everyone who steps through
the threshold of our doors feels that
way about their time spent with us.

HAS COVID-19 CHANGED EAGLE
LEATHER?

Like many other businesses out there
during the Melbourne lockdown, we
had to really think on our feet and be as
agile as possible with each
announcement and I guess as a team
we became more resilient in that way.
Probably the biggest change was our
actual physical store as we managed to
do a quick renovation whilst our store
was closed. Like many other retail stores,
we definitely struggled financially with
the increased cost of dealing with online
customers rather than in store ones,
higher postage costs and spending a lot
of time chasing packages ha ha! Also,
having a physical store that has been
established on Hoddle Street for over 25
years closing down for nearly 3 months
was a big blow to us of course but we
worked hard to survive and we will
continue to do so.
Reopening was really overwhelming and
emotional for us to be able to see and
reconnect with our community in person
again. We’re just glad to have made it
through to the other side and have been
able to keep on and support our team
financially throughout the pandemic.

We’re highly geared toward supporting
our thriving local community to
continue to grow and prosper, so you’ll
see us continuing to support as many
local social groups as we can and
sponsoring as many events as we are
able to. We consider our brand to be
more than a retail store – we are a
community hub and a space where you
can be exactly who you want to be
without judgement. We believe that the
leather, kink and queer communities are
a vital part of our brand as well – our
extended Eagle Leather family.
We are working hard towards what we
call our “2030 vision” for this city’s
fetish scene – we want to see a scene in
Melbourne that rivals that of anywhere
else. The question we ask ourselves
every day is this: If we work really hard
at it, what will this city look like in 2030?
We have a dream for this city to become
a contender for the fetish capital of the
world, right up there with Berlin and San
Francisco. Just because we are a long
way from Europe doesn’t mean we can’t
be world class in our own unique way.
Of course, this vision is much bigger
than us – but we believe if kink and
queer businesses, social groups and
organisations, event promoters, artists,
and the queer/leather community can
work together, Melbourne as a whole
can make this happen.
For us now, everything we do is geared
toward that vision.

Liability Insurance
for Escorts, Exotic
Dancers, Strippers
and Sex Workers

In a first for the Australian market, AIBI
in conjunction with Axis have created a
Public Liability Insurance policy specifically
designed for individuals working in the
Adult Entertainment Industry.
This Insurance protects contractors/
service providers from claims by clients or
other third parties for any injury caused to
them, or damage done to their property.

Features include:
•

Coverage options of $10m or $20m

•

Annual Premiums of $380 for $10m
and $480 for $20m

•

$1,000 Excess on Claims

•

Broadform Liability Policy Wording Application
Form completed and submitted online

MAITLAND WARD
WILL BRING A

SMILE TO
YOUR FACE
Plow into the
ladies sleeve to
feel the pleasure
of her columns
and tight discs
of delight. Then
be treated to her
tantalising ridges
and two areas
of massage
beads

To apply, go to aibi.com.au
and click on the ‘Individuals Liability Insurance’
tab, or call us on 1300 558 158
This document is a summary only and does not
form part of the Policy Wording/POS, which
can be provided on request.

ABN 51 090 508 142 AFSL 236650

AIBI is a registered business name of CMIB Insurance Sevices ABN 71 688 985 237
A Corporate Authorised Representative of McLardy McShane Partners Pty Ltd
AFSL 232907 ABN 14 064 465 309

www.fleshlightdistribution.com
wholesaleau@fleshlight.com | 1300 FLESHLIGHT (3537 454 448)
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AUSTR ALIAN LIFEST YLE
PRODUC TS L AUNCHES
NEW B2B WEBSITE

The Sensation:
Sensual, powerful strokes
The Perfect Match:
Greedy Girl G-Spot Stroker Vibrator
Fans of intense G-spot stimulation will adore the 3 speed stroking
motion in the silicone shaft that works in harmony with stimulating
ears, 2 powerful motors and 12 speeds and patterns.

The Sensation:
Ultra-realistic, sublime stimulation

AUSTRALIAN LIFESTYLE PRODUCTS IS PROUD TO
BE LAUNCHING ITS BRAND NEW B2B WEBSITE,
WWW.AUSTRALIANLIFESTYLEPRODUCTS.COM.AU
TODAY!

The Perfect Match:
Greedy Girl Real Feel Vibrator
Perfect for anyone looking for ultra-real sensations, a dual-layered
liquid silicone shaft, 2 powerful motors and 15 speeds and patterns of
vibration come together to deliver the sublimest of lifelike pleasure.

Existing clients can now login to the fully functioning
wholesale portal. Here they will be able to order, check
stock, manage invoices, and edit details on their personal
account.

The Sensation:
Intense, targeted thrusts

For retailers wanting to work with Australian Lifestyle
Products, head to www.australianlifestyleproducts.com.au
and request a trading account today.

The Perfect Match:
Greedy Girl Power Motion Vibrator
Created through the positive and negative movement of internal
magnets, this Greedy Girl has 3 speeds of powerful thrusting
motion for those who just love a powerful G-spot massage.

FS-80004

The new B2B website is now accepting Visa, Mastercard,
and Amex.

FS-80005
FS-80006

® & © Fifty Shades Ltd 2020.

Retailers will find the website has the same level of
reliable, consistent, and personal customer service that
Australian Lifestyle Products is known for. This is thanks to
the over 40 years of combined industry experience held
by its directors.

enquiries@lovehoneytrade.com
www.lovehoneytrade.com

Australian Lifestyle Products specialises in male and
female herbal libido enhancers, synthetic urine, detox
drinks, and dry tobacco products including the exclusive
Mr Winston range.

NIKKI DELANO’S

FANTASTICA

A BACKDOOR
EXPERIENCE
UNLIKE ANY
OTHER!

www.fleshlightdistribution.com
wholesaleau@fleshlight.com
1300 FLESHLIGHT (3537 454 448)

If you have any questions, are an existing or future client,
please contact Michael (0432 598 321) or
Andrew (0431 484 899) for a price list and details,
or email australianlifestyleproducts@gmail.com.

WWW.MENSGALLERY.COM.AU | 9670 0331 | 601 LONSDALE ST
SEXUALLY EXPLICIT ENTERTAINMENT MAY OFFEND. MANAGEMENT RESERVES ALL RIGHTS. RSA APPLIES. 18+.

NEW!

XTRA
SILKY
U LT R A -T H I N S I L I C O N E

Independent Service Providers
Free personal profile

SOMETIMES, THINNER IS BETTER!
System JO’s Xtra Silky Thin Silicone Lubricant
features a smooth, lightweight formula that provides
the additional benefit of being long-lasting.
Created without preservatives and fortified in Vitamin E,
your skin will stay hydrated during and after intercourse.
Take your sexual experiences to new heights with
a lubricant that is always up for the challenge.

KE Y F E ATU R E S
LIGHT, LONG-LASTING FORMULA
MADE WITHOUT PRESERVATIVES
FORTIFIED WITH VITAMIN E

EXCLUSIVE AUSTRALIAN DISTRIBUTOR
M Distribution Pty Ltd
P: +61 755221950
W: www.metrointeractive.net.au

Escorting, webcam & content
all in one place
Manage and promote your own
profile
Optional secure booking system
Blacklist access

Adultwork.com

®

